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ONEgeneration Encino Farmer’s
Market to Hold Blood Drive

CA Waiting to Lift Mask Mandate 
Until June 15 

Palisades Fire Arson Suspect 
Caught and Held on $350K Bail

 While the CDC recently announced that fully 
vaccinated individuals will no longer need to wear masks 
unless in crowded venues or on public transportation, the state 
of California is waiting to comply to the new update until June 
15. This is the proposed date for when the state will fully reopen 
the economy and eliminate any restrictions, including mask 
wearing. 
	 In	waiting	another	approximate	month,	state	officials	
are hoping that more individuals will be incentivized to 
receive the COVID-19 vaccine. While individuals, especially 
fully vaccinated ones, have expressed confusion given the 
contradictory reports that are being released regarding mask-
wearing, businesses are expected to continue to follow 
California’s state orders.

 ONEgeneration Encino Farmer’s Market, in 
partnership with American Red Cross, will be holding a blood 
drive on Sunday, May 30, from 7 am to 1 pm. Donors are 
desperately needed as donations are at a critical low. Type O 
negative, which is commonly used in emergency situations, is 
drastically needed. To make your life-saving appointment, sign 
up at redcrossblood.org. ONEgeneration is located at 17400 
Victory Blvd. Stop by, donate blood and then support local 
farmer vendors before or after your appointment!

There’s No More 
“Fire Season” in California

 Fire season in California 
was	always	defined	as	June	to	late	
December.
 This May has already 
seen	 two	 red-flag	 alerts	 -	 an	
anomaly which hasn’t happened 
in May for almost 10 years. A 
red-flag	 warning	 is	 a	 forecast	
issued by the National Weather 
Service that conditions are ideal 
for	wildfire	-	with	a	combination	
of strong winds, low relative 
humidity, dry fuels for wildland 
fire	combustion	and	rapid	spread.
 Due to historically 
dry conditions and summer 
temperatures predicted to 
be above normal, California 
residents once again face the 
threat	 of	 extreme	 wildfires	 this	
year, according to a forecast by 
Accuweather, a leading U.S. 
meteorological service.
 The recent Palisades 
Fire which started last Friday, 
though set by an arsonist,  spread 
rapidly through the dry brush of 
Topanga Canyon, and was just 
66% contained as of Thursday.
 Fire season in California 
is now year ‘round, according 
to Thom Porter, Cal Fire’s state 
Fire Chief. “Every single acre 
in California can and will burn 
someday, and it just depends on 

what day that’s going to be, where 
it’s going to be, and whether 
you’re in its sights. Be prepared.” 
Porter said.
 This date, 13,604 acres 
have burned in California this 
year, nearly eight times the burned 
acres recorded at the same time 
last year. California is still in the 
midst of a statewide drought and 
has	seen	a	two-year	rain	deficit.

 
 “Places that normally 
don’t burn or don’t burn well, 
because of the drought have 
the potential to burn this year. 
There’s no place in California 
really anymore that is immune 
to	 wildfire,”	 said	 Brian	 Rhodes	
of the U.S. Forest Services. 
“Wildfires	 aren’t	 a	 matter	 of	 if,	
but a matter of when.”
 In Southern California, 
Firebreak Protection Systems, 

Inc., is on a 24/7 watch for 
wildfires.			Firebreak	is	a	private	
firefighting	 company	 employed	
by insurance companies to add an 
extra layer of protection to their 
clients	during	a	major	wildfire.	
 Firebreak is highly 
recommending that all 
homeowners, who live in high 
risk areas, to know and follow the 
‘Ready, Set, Go’ plan put together 
by	fire	departments.			
 Make sure you have 
adequate brush clearance around 
your home, and that you are 
prepared to leave immediately if 
evacuation orders are given, and 
to do so when ordered to evacuate. 
Residents should prepare by 

(continued to page 7)

	 From	 top:	 a	 wildfire	
rages precariously close to a 
neighborhood,	 a	 fire	 airplane	
prepares to dump water on the 
Palisades	fire	 (photo	 courtesy	of	
Christopher James) .“Every single acre in California 

can and will burn someday, 
and it just depends on what 
day that’s going to be, where 
it’s going to be, and whether 

you’re in its sights. 
Be prepared.”

 A homeless man who was seen by helicopter pilots 
moving	 around	brush	 and	 igniting	multiple	more	fires	during	
monitoring of the Palisades Fire was arrested Sunday. Roman 
Santa Rodriguez was taken to the hospital for smoke inhalation, 
and now is being held on $350,000 bail. He was charged 
Tuesday with one felony count each of arson of a structure or 
forest and arson during a state of emergency, the Los Angeles 
County	District	Attorney’s	Office	said.	Rodriguez	pleaded	not	
guilty to the charges.
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 * Join the Encino Chamber of Commerce for their 
monthly Disaster Preparedness Committee on Wednesday, 
June 2, from 12 to 1 pm. Partnering with community leaders, 
the Chamber highlights the latest action plan for potential 
future disasters. RSVP to info@encinochamber.org.

 *Rehab Specialists of Encino will be holding a 
special webinar on gut health on Tuesday, May 25, at 6:30 
pm. Presented by Jennifer Rai with special guest Paige 
Woodward, the duo will discuss the importance your gut plays 
in your overall health. RSVP at linktr.ee/RehabSpecialists.

 *Registration is now open for Encino Community 
Center’s Summer Play LA 2021. Camp is in session from 
June 14 to August 13, 8 am to 4:30 pm, for kids ages six to 
14. $190 per week plus a registration fee of $25. They also 
offer extented care from 4:30 to 6 pm. For more info and to 
register, visit laparks.org/summerplayla.
 
 * Join March of Silence for a trash cleanup and 
bird-watching session at the Sepulveda Basin on Saturday, 
May 22, from 8:30 am to noon. If you can, bring some 
trash pick-up sticks, reusable gloves, binoculars, reusable 
trash containers and waterproof knee high boots. They will 
have some spare supplies including trash pick-up sticks, 
disposable gloves and trash bags. Meet at the intersection of 
Woodley Ave and Burbank Blvd. Free parking on Woodley 
Ave.

 * Get crafty with the Encino Tarzana Library’s 
Children’s Librarian on Wednesday, May 26, at 9:30 am. 
All ages are welcome to join in for stories and special crafts 
inspired by the alphabet. If you would like to attend, please 
email the Senior Librarian at jdobija@lapl.org at least one 
day before the program.

 * On behalf of St Mary’s Parish, a brunch will be 
held to thank all frontline heroes and essential workers who 
gave their time and effort during the pandemic. Brunch will 
be on Sunday, May 23, from 1 to 3 pm at Encino Banquet & 
Garden.	RSVP	by	calling	the	church	office	at	818-996-5173.

 *The San  Fernando Valley Audubon Society will 
be holding a Zoom seminar with Alan Breslauer about catios 
on Thursday, May 27, from 7 to 8 pm. Learn how to custom 
make your own catio (or cat patio) to allow your furry friend 
to enjoy the outdoors while staying safe (and protecting) 
outdoor wildlife. For details, visit sfvaudubon.org.

 *Join the Encino Neighborhood Council for their 
monthly General Board Meeting on Wednesday, May 26, 
at 7 pm. To join the meeting virtually, visit us02web.zoom.
us/j/84943280006.

 

*Travel Savings o� er (“O� er”) only valid on qualifi ed bookings made with participating AAA preferred travel providers made through your local AAA Advisor, Minimum purchase required 
to qualify for o� er. Maximum one (1) travel credit per booking. O� er valid only on new bookings made on or after February 1, 2021 with full deposit no later than June 30, 2021 for travel 
commencing no later than December 31, 2021. Incentive will be provided to lead client/trip payee following trip departure. Deposited bookings of $2,000 – $3,999 qualify to receive a 
$50 credit; bookings of $4,000 – $7,999 qualify to receive a $75 credit; bookings of $8,000 – $9,999 qualify to receive a $100 credit; bookings of $10,000 – $11,999 qualify to receive a $150 
credit; bookings of $12,000 – $14,999 qualify to receive a $250 credit; bookings $15,000+ qualify to receive a $375 credit. Booked and paid-in-full travel credit value requires payment-in-full 
at time of booking. Paid-in-full bookings of $2,000 – $3,999 qualify to receive a $100 credit; bookings of $4,000 – $7,999 qualify to receive a $150 credit; bookings of $8,000 – $9,999 
qualify to receive a $200 credit; bookings of $10,000 – $11,999 qualify to receive a $300 credit; bookings of $12,000 – $14,999 qualify to receive a $500 credit; bookings $15,000+ qualify to 
receive a $750 credit. Valid only on cruise or tour bookings provided through one of AAA’s preferred travel providers; not valid on Fly/Drive packages. Incentives cannot be substituted, 
are nonrefundable, and nontransferable. The promotion’s Gift Card merchants are subject to change at any time and are not endorsed by or a�  liated with AAA, nor are such merchants 
considered sponsors or co-sponsors of this promotion. AAA disclaims responsibility for any products or services purchased using a gift card provided under the promotion. Gift cards/
certifi cates are subject to the issuing merchant’s terms and conditions, which are subject to change at merchant’s sole discretion. A U.S. address is required for delivery.
AAA Travel Alert: Many travel destinations have implemented COVID-19–related restrictions. Before making travel plans, check to see if hotels, attractions, cruise lines, tour operators, 
restaurants and local authorities have issued health and safety-related restrictions or entry requirements. The local tourism board is a good resource for updated information. Unless 
otherwise indicated: Rates quoted are accurate at time of publication & are per person, based on double occupancy. Airfare, taxes, fees, surcharges, gratuities, transfers & excursions 
are additional. Advertised rates do not include any applicable daily resort or facility fees payable directly to the hotel at check-out; such fee amounts will be advised at the time of 
booking. Rates, terms, conditions, availability, itinerary, taxes, fees, surcharges, deposit, payment, cancellation terms/conditions & policies subject to change without notice at any time. 
Cruise rates capacity controlled. Advance reservations through AAA Travel required to obtain Member Benefi ts & savings which may vary based on departure date. Rates may be subject 
to increase after full payment for increases in government-imposed taxes or fees & supplier-imposed fees. Blackout dates & other restrictions may apply. Not responsible for errors or 
omissions. Your local AAA club acts as an agent for cruise & tour providers listed. CST 1016202-80. To learn how we collect and use your information, visit the privacy link at AAA.com.
©2021 Auto Club Services, LLC. All Rights Reserved.

CALL:
VISIT:

HURRY! YOU MUST BOOK BY JUNE 30, 2021.
CONTACT YOUR AAA TRAVEL ADVISOR TODAY!

BOOK BY
JUNE 30!

Many destinations are open for travel in 2021, and with 
expected capacity restrictions, booking now helps to 

secure your preferred accommodations.

RECEIVE UP TO $$750 BACK750 BACK* ON SELECT
VACATIONS WHEN YOU PAY IN FULL

get traveling
   IN 2021

(800) 741-1605
Your Local Auto Club Branch



Want to Reach Another 10,000 Homes? 5,000 
Businesses? 12,000 Online Readers?

Call 818-313-9545 or email 
EncinoEnterprise@gmail.com
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People in the News

 *In this day of technology, hasn’t autocorrect become our 
worst enema?

	 *	The	best	definition	of	wine:	Juice	with	life	experience!

 * Some words of wisdom: Don’t let your ice cream melt while 
you’re busy counting someone else’s sprinkles!

 *Thought for today: “Just when you learn to take things with 
a grain of salt, the doctor puts you on a salt-free diet.”

 *Some of the best advice our good friend gave me was “don’t 
take criticism from people you wouldn’t ever go to for advice.”

 *Anyone out there know why the third hand on a watch is 
called the second hand?

 * Harvey Branman observes, “Only in America do banks 
leave both doors open and then chain the pens to the counters.”

 * Didja’ hear about the guy who went to the psychiatrist 
because he kept thinking he was a goat? The shrink asked how long the 
guy had had the problem? The patient replied, “Since I was a kid!”
 
 * We cannot imagine sometimes how our life could be any 
more frustrating and complex - but Congress can!

 Mark Sterling, left, well know to the 
valley from his World’s Greatest Promotional 
Stuff store in Tarzana, and his volunteering as MC 
at local Encino chamber meetings, has taken on an 
additional gig. 
 Sterling is the new Social Ambassador at 
Braemer Country Club. His duties include helping 
the Tennis Director with all social activities and 
assisting the Membership Director with other 
programs. 
 It’s deja vu for Sterling, who worked at 
Braemar right out of college. He was the head 
Tennis Pro and Social Director from 1979 to 1998 
- and when he left he told them he’d be back! 
 Twenty-three years later he says he’s as 
excited as a little kid. “It’s my dream job - like  
being a cruise director at a country club,”   Sterling 
told Valley News Group.

 Gail Pekelis (above) and her business Rehab 
Specialists, Inc. will be recognized as the Encino Chamber’s 
2021 Small Business recipient at the United Chambers 
ceremony being held on Friday, June 4, from 9 am to 10:30 
am via Zoom. 
 Pekelis is the current President of the Encino 
Chamber of Commerce and as a physical therapist, has 
founded three Rehab Specialists locations, including one in 
Encino. Rehab Specialists Inc. is committed to helping their 
clients	 resume	 their	 lifelong	pursuit	of	health,	fitness,	 and	
well-being through a variety of different therapies on offer. 
Each participating chamber selected a business that they 
believed have gone above and beyond to give back to their 
communities. 
 Those wishing to join the recognition ceremony can 
buy tickets at unitedchambers.org/calendar/small-business-
recognition-event. The cost is $20 for chamber members 
and $25 for non-members.



Encino Enterprise, May 20, 2021, Page 4



Encino Enterprise, May 20, 2021, Page 5

PHONE 818.313.9545   FAX 818.302.1417 
Email: EncinoEnterprise@gmail.com

22025 Ventura Blvd. #303 Woodland Hills CA 91364
www.valleynewsgroup.com

Facebook.com/valleynewsgroupwoodlandhills

Valley Vantage, Warner Center News, Las Virgenes Enterprise and Encino Enterprise 
are	 published	 weekly	 by	 Kathleen	 Sterling.	 Offices	 are	 located	 at	 	 22025	 Ventura	
Blvd. #303, Woodland Hills CA 91364. Phone 818.313.9545 / Fax 818.302.1417. 
Email valleynewsgroup@gmail.com. Website: www.valleynewsgroup.com. Opinions 
expressed in articles are those belonging to the article’s author and do not necessarily 
reflect	the	view	of	the	Publisher	or	its	advertisers.	Submissions	are	welcome	and	must	
include name, address and phone. All submissions become the property of the Publisher. 
Valley Vantage is a legally adjudicated newspaper  of general circulation serving the 
County of Los Angeles by Superior Court Degree No. SFC 858.

PUBLISHER
Kathleen Sterling

EDITOR
Katie Sterling 

EXECUTIVE ASSISTANT
Connie Hein

BUSINESS EDITOR
Miri Rossitto

HEALTH EDITOR
Allie Priore

EDITORIAL ADVISORY BOARD
Dan Brin

Joyce Fletcher
Martin Cooper
Rickey Gelb
Glen Kovacs

Brad Rosenheim
Miri Rossitto

Richard Sherman
Scott Silverstein

Molly Unger
John Walker

Diana Williams
Dennis Zine

REGISTER FOR A FREE DIGITAL 
SUBSCRIPTION!

Get the Paper Deliverd Directly to 
Your Inbox Bi-Monthly

Email us at EncinoEnterprise@gmail.com 
and say

“Register Me”
Connect with Us on Social Media 

valleynewsgroup.com @ValleyNewsGroup

valleynewsgroupwoodlandhills

LOCAL NEWS

Results are In! Newly Elected Representatives 
of the Encino Neighborhood Council Election

From the Desk of Assemblymember Jesse Gabriel
Addressing Student Mental Health Needs

Dear Neighbor-
 Like many parents, I’ve 
been deeply concerned about the 
impact of the pandemic on our 
kids’ mental health and emotional 
wellbeing. For this reason, I 
recently introduced legislation to 
help teachers better identify and 
address student mental health 
concerns.
 The measure—known 
as Assembly Bill (AB) 309—will 
require the California Department 
of Education to create model 
mental health referral protocols 
for voluntary use by schools 
across California. These protocols 
would provide guidance to help 
educators better identify students 
with mental health needs and 
quickly	 and	 efficiently	 connect	
them with appropriate services.
 California was already 

facing a student mental health 
crisis, and there are concerning 
signs that the situation has 
gotten worse as a result of the 
social isolation and disruption 
of the past year. The Centers for 
Disease Control (CDC) shows 
the proportion of emergency 
room visits related to mental 
health crises has increased 
dramatically for young children 
and adolescents since the start of 
the pandemic. 
 Another recent CDC 
report found that 25 percent of 
respondents between the ages of 
18-24 had contemplated suicide 
in the previous 30 days. The C.S. 
Mott Children’s Hospital Poll 
found that 46 percent of parents 
reported that their child has shown 
signs of a new or worsening 
mental health condition since the 
start of the pandemic.
 Teachers are often 
the	 first	 to	 notice	 changes	 in	
student behavior that can signal 
mental health issues, yet many 
report a lack of preparedness in 
addressing these challenges. As 
California continues to move 
towards recovery in the coming 
months, ensuring that students 
have access to mental health 
support will be vitally important. 
AB 309 provides educators with 

the tools and resources they need 
to make this a reality.
 I’m grateful that AB 
309 has received the support 
of California State PTA, the 
California Teachers Association, 
the American Academy of 
Pediatrics, and many other 
organizations. 
 Following unanimous 
bipartisan support in both the 
Assembly Education Committee 
and the Assembly Appropriations 
Committee, I am looking forward 
to presenting this bill to the full 
Assembly in the coming weeks.
 You can learn more 
about AB 309 and our efforts to 
address student mental health on 
my website at https://a45.asmdc.
org/. You can also share your 
thoughts about how we might 
address student mental health as 
well as other important issues 
facing our community. 
 As always, please don’t 
hesitate to be in touch if my team 
or I can be of any assistance.
 Sincerely,

 JESSE GABRIEL
Member of the California State 
Assembly

 The election is over 
and the votes have been tallied. 
Below are the newly elected 
representatives for the Encino 
Neighborhood Council. 
 The new board will be 
seated at a special meeting held 
on Thursday, July 1. For more 
information on the council, visit 
encinonc.org.
 Congratultions to the 
newly elected and all those that 
campaigned. 

Area 1 Representative
-Lee Blumenfeld

Area 2 Representative
-Jodie Francisco

Area 3 Representative

-Miriam Davis

Area 4 Representative
-Jess Whitehill

Area 5 Representative 
-Michael Silva

Area 6 Representative
-Laurie Kelson

Area 7 Representative
-Jim Esterle

Business Representative
-Victoria Miller and Andrew S. 

Zucker

Education Representative
-Jennifer Goldstein

Park Advocate/Environment 
Representative
-Glenn Bailey

Planning and Land Use 
Representative

-Darin Spillman

Public Safety Representative
-Samuel Apikyan

Religious Organization/
Institution Representative

-Anni Keusseyan

Volunteer/Service Representative
-Patricia Bates

At-Large Representative
-Henry Eshelman and Heather S. 

Michaels

Register for a 
FREE Digital Subscription

Email “Register Me” to 
EncinoEnterprise@gmail.com
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Your Logo is Your Brand’s 
Not-So-Secret Weapon

By Miri Rossitto
 Burger King. GoDaddy. 
Heinz. Cadbury. Popeyes. Fisher 
Price. What do these companies 
all have in common? They 
recently updated their iconic 
logos. It might sound like a 
small and simple endeavor, but 
this is actually a MONSTROUS 
undertaking. 
 The truth is businesses 
and brands change all the time 
and how they visually display 
themselves to the world needs to 
be as fresh and as representative 
as possible. Let’s look at the 
reasons why you might want to 
consider updating your logo and 
what that process looks like.

 Outdated Logo – Is 
your logo looking dated? Does 
the font have a gothic feel to it? 
That’s great if you are Medieval 
Times but maybe not for an IT 
solutions	 firm.	 Are	 your	 colors	
avocado green and harvest gold? 
Sure, that could work for a retro 
bowling alley (even then those 
colors make me cringe)  however 
it is probably a bad choice for a 
daycare. Need some inspiration? 
Do a Google search for color 
swatches and font examples and 
let your imagination run wild!
 Complicated Logo – 
When I think about logos, I like 
to KISS: Keep It Simple Stupid. 
The more detail a logo has the 
harder it is to be memorable and 
recognizable. McDonalds has the 
arches, Starbucks the mermaid, 
Nike the swoosh and Apple has 
the apple, possibly the MOST 
iconic and simple logo of all. The 
simpler the better but it must tell 
a story too. Every great business 
has great branding and that starts 
with a great logo.
 Brand Logo – 
Companies and organizations 
grow and shrink every day. This 

means that missions, visions, 
and values are changing and 
because of that, the logo (and 
corresponding graphic elements) 
need	 to	 reflect	 those	 changes.	 If	
your focus has shifted, if your 
audience has changed, or if you 
are seeking broader opportunities, 
it might be time to update your 
logo.

 DIY Logo – Yes, you 
can easily create your own logo! 
Our favorite tool for this? Canva. 
There’s also LogoMaker.com or 
Looka.com. Let your creative 
juices soar and discover new and 
innovative stylings of your logo. 
Then reach out to business and 
or brand stakeholders, friends, 
family, and your target audience 
for feedback.
 Professional Logo 
– What is the difference 
between a DIY logo and a 
professionally designed logo? 
HOURS. Thousands of hours 
of experience, research and 
knowledge combined. 
 When we design logos 
at COWE.com, we exhaust 
all available resources to 
develop and design something 
unique, memorable, savvy, and 
phenomenal. Logos help to 
visually	 define	 a	 brand	 and	 just	
like a brain surgeon, Michelin 
chef, or a Formula 1 racer, we 
take our job very, very seriously.
 Once you have your 
freshened logo ready to present 
to the world, that is where the fun 
begins! 
 From social media 
to press releases to website 
and collateral updates – the 
possibilities are endless. The one 
thing that you must not forget 
to do is to tell the story to your 
audience, old and new. Feel 
free to describe the reasoning, 
the process, and the outcome in 
detail so that those engaged in 
your brand feel like they are on 
the journey with you. This will 
not only strengthen your business 
and brand, but it will open you up 
to new markets and possibilities. 
Good luck! 
 Miri Rossitto is CEO 
of	 COWE	 Consulting	 and	 can	
be reached at 818.970.9177 
(cell)	 or	 855.435.7484	 (office).	
Connect with her on LinkedIn@
MiriRossitto.
 Cowe Consulting 
specializes in streamlined 
solutions	 for	 business	
development, consulting and 
coaching	 for	 small	 to	 mid-sized	
companies	and	nonprofits.

When I think about logos, I 
like to KISS: 

Keep It Simple Stupid.
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BUSINESSForced to Evacuate? What to Take
By Laura Levinsky
 As much as we would 
like to live in a state of denial, we 
are forced to admit that we are in 
an	almost	year-round	fire	season.		
Brush	and	wildfires	break	out	all	
year-long, endangering wildlife, 
homes and our lives.  Millions 
have been forced to evacuate.  If 
your area is forced to evacuate, 
do you know what to take with 
you?
 While there are dozens 
of websites to guide you, 
emergency evacuation doesn’t 
allow for you to ponder over 
information.  You need to be 
ready to grab and go.  The basics 
of an evacuation items include:

PERSONAL/MEDICAL ITEMS:
 Prescriptions, OTC 
medication, inhalers, EpiPen, 
diapers/formula (if applicable), 
glasses/contacts.  
 Cash, checkbooks, 
passport, security fobs, credit/
debit cards, driver’s license, keys 
to home/vehicles, proof of current 
address (to re-enter a restricted 
area). 

TOILETRY BAG:
 Personal hygiene items 
are nice, but ask yourself: Are 
they necessary or a luxury? Don’t 
waste too much time on things 
you can easily pick up after you’re 
safe. Ideally, you should always 
have a small toiletry bag ready to 
go with the following essentials: 
toothbrush (one for each family 
member), toothpaste, soap, 
deodorant, feminine products, 
BandAids and ointment.

FOOD/PET SUPPLIES:
 Water-three gallons per 
person for three days.  Poptop 
cans are wonderful, but still take 
a hand can opener.  Enough food 
for everybody in your family 
for three days.  You’ll need 
cups, plates and utensils too.  
Don’t forget your pets! Include 
food, water, medications, travel 
crates or cages, leash, and/or 
litter box and litter for them.  In 
sizeable evacuations there will 
be designated places for large 
animals.

CLOTHES & COMFORT:
 Sturdy shoes, long 
pants (sweats/work pants), 
jacket (especially if it’s a cold 
climate), comfortable shoes/
sneakers, long-sleeved shirts, 
hats/gloves/scarves, extra socks 
and underwear (especially if it’s a 
warm climate).  Include some sort 
of face/mouth covering to protect 
your respiratory system.   
 The following things 
can also come in handy in every 
situation:	tent,	flashlight,	sleeping	
bag/blanket, AM/FM radio/hand 
crank radio, garbage bags/ziploc 
bags, batteries (for electronics 
that can be replaced: AA, AAA, 

C, D, small ones for hearing aids, 
etc.).

ELECTRONICS & DIGITAL: 
 Phones/phone chargers, 
tablets/tablet chargers, laptops/
laptop chargers, external hard 
drives.  Invest in a good battery 
backup if you can. It will charge 
all your electronics

THINGS THAT ARE 
IRREPLACEABLE: 
 Photos and photo albums 
with no digital equivalent, kids’ 
favorite toys, family heirlooms 
and keepsakes (jewelry, a 
blanket knitted by your late 
grandmother). Favorite items 
from your childhood: collections 
(stamps, coins, baseball cards, 
etc.), handwritten letters or cards 
from people you care about.  If 
you have time, gather all these 
things and pack them in your 
vehicle.

THINGS YOU WILL NEED IN 
THE FUTURE/DIFFICULT TO 

REPLACE:
 If you have the time and 
these things are accessible, take 
them with you to avoid hassles in 
the	future:	birth	certificate,	Social	
Security card, property deeds or 
rental and vehicle agreements,   
marriage	 certificate,	 firearms,	
professional	 certificates	 and	
diplomas. 

LEGAL DOCUMENTS: 
 Will/trust, advance 
directive, DNR, Power Of 
Attorney, adoption records, 
guardianship papers. 

INSURANCE & RECOVERY:
 Auto insurance, health 
insurance, home insurance, life 
insurance and photos of your 
home.

CONTACT LIST:
 Gardener, housekeeper, 
pool cleaner, etc. Anyone who 
regularly comes to your home.  
Make sure they know not to 
come and that the area is under 
evacuation order.

PHONE LIST:  
 Ideally this is in your 
phone already.  If not, make 
sure it includes family members, 
children’s school/afterschool 
programs,	friends,	office	contacts,	
medical	offices.
 Laura Levinsky is a 
life-long	 valley	 resident	 who	 is	
grateful	she	knows	what	to	pack,	
but	so	far	hasn’t	had	to	evacuate,	
but has packed her vehicle 
several times.

 “Fire Season” Continued
(continued	from	page	1)
signing up for emergency alerts, 
knowing evacuation routes, 
having a go-bag and respirator 
mask on hand, and readying 
an inside space where you can 
deploy	an	air	cleaner	or	filter.
 Firebreak’s Eddie Hosch 
recommends the following 
actions	 if	 you	 are	 notified	 a	
wildfire	is	nearby:
 • Listen to local news 
and social media for reports and 
evacuation information

 • Back your car into the 
garage or park it in an open space 
facing the direction of escape

  • Close garage windows 
and doors, but leave them 
unlocked

	 •	 Confine	 pets	 to	 one	
room

 • Arrange temporary 
housing

 • When advised to 
evacuate, do so immediately

 • Wear protective 
clothing

 • Take your emergency 
kit

 • Lock your home

 • Follow the evacuation 
route	 your	 local	 officials	 have	
identified.	
 If you are enrolled in 
Firebreak’s	 Private	 Wildfire	
Protection Services Program, 
Firebreak will be monitoring your 
home	 for	 wildfire	 threats,	 and	
during	a	wildfire	event,	Firebreak	
will be on scene checking for 
risks to your home and taking 
proper action when required. 
	 For	 more	 info	 on	 fire	
preparation and evacuation, see 
article at left and consider signing 
up for Encino Chamber’s Disaster 
Prepardness Committee. 





Encino Enterprise, May 20, 2021, Page 9

BUSINESS

For more information:
JESUS A. LOPEZ 

Financial Consultant
818.456.4770 cell 818.231.2877 

5341 Alhama St., Suite 4, Woodland Hills CA 91364 
CA Insurance License #OC28958
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Your whitest teeth.
Not in three months. 
Not in three weeks.

By tonight.

Introducing Zoom!
Professional Teeth Whitening Centers.

The revolutionary new way 
to whiten your teeth.

Now there’s a whole new way to whiten your teeth.
Without spending weeks with a bleaching kit or so-called whitening toothpaste.

Zoom!’s remarkable new technology is so effective, it can safely and gently
whiten your teeth to their ultimate natural whiteness - in just one visit.

And the results are guaranteed to your satisfaction. Just call Zoom! today.
And you could have whiter teeth by tonight.

Joseph P. Sciarra, D.D.S.
22554 Ventura Blvd., Suite 102
Woodland Hills  818.224.2970

May is Mental Health 
Awareness Month: Managing 

Anxiety Post-Vaccination

Rehab Specialists of Encino Presents 
Free “Sit & Fit” Class

 Those looking to get their body moving after a long period of 
pandemic sitting are invited to Rehab Specialists free Sit & Fit class! 
Every Tuesday at 12 pm, teacher Jenni Rai MSPT, CLT, CES leads a 
45-minute class to thoughtfully and safely move every part of your 
body. You’ll rebuild energy, endurance and strengthen your immune 
system all while getting your body moving. Sign up for this Zoom 
series at linktr.ee/RehabSpecialists.

By Samantha Strong
 As a Licensed Clinical 
Social Worker at UCLA 
Behavioral Health Associates, 
I respond to urgent psychiatric 
referrals submitted by our UCLA 
Health Primary Care Physicians. 
 

 

 
 I have spoken to patients 
experiencing all kinds of stresses 
and losses during the pandemic, 
including the loss of friends and 
loved ones due to COVID-19, 
the bankruptcy of businesses, 
foreclosures on homes, the 
crumbling of marriages and other 
relationships due to the stress of 
self-isolation, and children and 
their parents struggling to adapt 
to virtual learning. 
 Now that we are all 
gradually getting vaccinated, 
our city is opening up again, and 
we are trying to understand the 
collective trauma of this past year, 
I have started to see the long-haul 
impacts of the pandemic: severe 
social anxiety, agoraphobia and 
school refusal.

 In Cognitive Behavioral 
Therapy (CBT), it is taught 
that while avoiding things that 
lead to anxiety may feel good 
in the short-term, this actually 
maintains or increases anxiety 
over the long-term. 
 Of course it is 
overwhelming to think about 
going back to the way that we 
used to do things all at once. 
Instead, try to think about 
gradually facing these situations 
in small doses: Take a drive to 
your child’s school with them and 
walk around on a weekend, or 
offer to be the person to go to the 
grocery store for your household. 
 Perhaps most 
importantly, we often forget to 
have self-compassion. Know that 
you are not alone in the way you 
are feeling. It’s OK to tell friends 
that you need more time to do 
things at your own pace, take time 
to re-evaluate what made you 
feel good in your old life instead 
of focusing on the things that 
made you feel bad, and consider 
seeking therapy if your anxiety 
feels unmanageable on your own.
 May is National Mental 
Health Month and it’s important 
to acknowledge that we live in a 
world that normalizes physical 
health challenges, but stigmatizes 
mental health challenges. Asking 
for help from friends, family and 
professionals does not make you 
weak, it makes you strong.
 Samantha Strong is a 
Licensed	 Clinical	 Social	Worker	
and	Accredited	Case	Manager	for	
UCLA Health Behavioral Health 
Associates (BHA). BHA provides 
psychiatry and psychotherapy 
services to patients who have 
established care with a UCLA 
Health Primary Care physician 
and	have	been	referred	to	the	BHA	
Program.	For	more	 information,	
visit uclahealth.org/bha.

We live in a world that 
normalizes physical 
health challenges, but 
stigmatizes mental 

health challenges.

ONEgeneration to Hold In Person
Symposium in June

 ONEgeneration will be hosting their annual Senior Symposium 
in person on Saturday, June 19, from 9 am to 12 at J.O.Y location 
(17400 Victory Blvd). Learn about local resources from vendors in the 
aging	and	healthcare	field.	This	event	is	perfect	for	older	adults,	family	
caregivers, adults with aging parents, and healthcare professionals. 
Visit eventbrite.com/e/onegeneration-12th-annual-walk-thru-senior-
symposium-tickets-152163141051 for tickets.
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Absolutely Grounded with Conni Ponturo
Workout Anywhere, Anytime! 

Enjoy Access to Hundreds of Motivating Videos Including Pilates, Guided Meditation, 
Stretching, Daily Doses of Health and Much More on this Membership Site!

absolutelygrounded.com

Now That’s What I Call Unreal Deli
By Allie Priore
 Over the last few years, 
we have seen a rise in the trend 
of alternative meat 
options. Whether for 
dietary restrictions, 
animal rights or 
s u s t a i n a b i l i t y 
reasons,  there has 
been a surge in 
substitutes for just 
about any kind of 
meat.
 M a n y 
restaurants and 
dining establishments 
have added these 
alternatives on to 
their menus providing 
vegetarian or vegan 
options for wings, 
tenders, burgers, 
etc. Anything meat- 
based now seems to 
come in a plant-based 
option, expanding 
your culinary options and dietary 
palate.
 While accustomed to 
seeing these options on a menu 
I had not yet tried an alternative 
deli meat option for sandwiches. 
Enter Mrs. Goldfarb’s Unreal 
Deli, a vegan meat company that 
is here to change the game. 
	 With	 the	 first	 ever	
vegan corned beef option, 
Mrs. Goldfarb’s Unreal Deli 
is hoping to change the future 
of sandwiches. Unreal Deli 
specializes	in	“fine	vegan	meats”	
offering not only a corned beef 
option but a turkey option as well, 
whose proteins and nutrients 
are derived straight from the 
vegetables used to craft them. 
 The vegan meats are 
plant-based, inspired by the old 
school New York deli sandwich 
meats. They are primarily made 
up of chickpeas and cannellini 
beans and range from 14g to 
16g of protein. They are also 
cholesterol free, animal free, low-
fat, low-carb and nitrate free!
 I was lucky enough to be 
sent a sample of Mrs. Goldfarb’s 

Unreal Deli meats to try and I 
was rather impressed with the 
products. I received the Unreal 

Roasted Turk’y and the Unreal 
Corn’d Beef as well as a sample 
of Mrs. G’s Russian Sauce—a 
sauce that is akin to a spicy 
mayo or spicy Thousand Island 
dressing. 
 I decided I would start 

with	the	Roasted	Turk’y	first.	At	
first	glance,	 it	 is	 similar	 in	color	
to actual turkey and has a similar 

nose. I toasted 
some bread, 
added Mrs. G’s 
Russian sauce and 
the Turk’y and 
took	my	first	bite.	
I was pleasantly 
surprised as to 
how similar 
the taste was to 
actual turkey. The 
only noticeable 
difference for 
me was in the 
texture of the 
meat itself. It is a 
little grainier than 
normal turkey but 
that was the only 
truly noticeable 
difference to me. 
     I then 
moved on to the 

Corn’d Beef option which they 
recommended heating up for 
about 20 seconds. 
 To me, this one seemed 
a little less like a carbon copy 
of regular corned beef. It has 
a smokier and spicier nose but 

flavor	wise,	it	just	seemed	to	miss	
the mark for being a close call to 
regular corned beef, unlike the 
turkey. I felt the same about the 
consistency and texture of this 
meat as I did the Turk’y. But, 
overall delicious as well!

 I would say that Mrs. 
Goldfarb’s Unreal Deli meat is a 
great option and solid alternative 
to regular meat. As far as plant-
based options go, I would say both 
of these products come close to 
the taste of their meat counterparts 
but like all substitutes, had its 
subtle differences. 
 If I were trying to 
incorporate more plant-based 
choices into my diet I would 
buy these options as it’s a great 
stepping stone for introducing 
more planet-friendly and healthier 
additions to my diet. 

 It is no surprise to me 
then that these products are 
beginning to pop up around town. 
Locals	 can	 find	Mrs.	 Goldfarb’s	
Unreal Deli at Ralphs in Encino 
as well as Veggie Grill. 
 Mrs. Goldfarb’s Unreal 
Deli has quickly become one of 
the rising stars in plant-based 
meat options thanks in part to 
Mark Cuban, who invested in 
the company during a Shark 
Tank appearance. From that 
moment, owner Jenny Goldfarb 
has continued to build her family 
business with a modern twist!
 Be sure to keep an eye 
out in your local store to try it 
out and see for yourself why it’s 
all the rage. Your health, and 
your planet, will thank you for 
it. Visit unrealdeli.com for more 
information	 and	 to	 find	 a	 local	
retailer selling these plant-based 
products near you. 
 Allie	Priore	is	a	certified	
Pilates	Instructor	and	 teacher	of	
mindful	 movement.	 She	 teaches	
at	various	studios	and	now	offers	
private sessions and classes on 
the virtual sphere. For inquiries 
about sessions, email her at 
alessandra.c.priore@gmail.com.

Are You Looking to 
Promote Your New 

Business?
 Call 818-313-9545

or email
EncinoEnterprise@

gmail.com to discuss
special rates! 

 Anything meat-based now 
seems to come in a plant-
based option, expanding 
your culinary options and 

dietary palate.
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Close the Curtains on 
The Woman in the Window

By Katie Sterling 
 Can’t leave the house. 
Won’t change out of pajamas. 
Drinks copious amounts of wine 
and talks to the cat. No, this is 
not a documentary about my 
COVID quarantine, but rather the 
monotonous sequence of events 
that	 play	 out	 in	 Netflix’s	 new	
highly-anticipated movie The 
Woman	in	the	Window.	
 Adapted from A.J. 
Finn’s bestselling novel, Woman	
follows agoraphobic protagonist 
Dr. Anna Fox (Amy Adams) as 
she	becomes	fixated	on	the	family	
that has recently moved in across 
the street.  But what happens 
when she seemingly witnesses a 
murder	 from	 the	 confines	 of	 her	
curtains? 

 After all, how stable 
is the mind of someone trapped 
within her own four walls? Add an 
array of pills to the mix and even 
Fox herself begins to wonder if 
certain conversations were real or 
imagined. The narrative unfolds 
not quite dissimilar to a play, with 
characters entering and exciting, 
dropping clues that Fox feverishly 
attempts to put together. But when 
she starts to receive anonymous 
threats, her psyche, and the plot, 
start to unravel.  
	 The	 film	 is	 without	 a	
doubt an homage to the classic 
Rear	 Window, albeit set in 
the modern world where the 
advent of social media can fuel 
speculations even further. While 
there is the possibility of a strong 
storyline, it gets drowned out by 
the inclusion of so many other 
tools meant to elevate this thriller 
that in the end, none of it truly 
sticks. Rather, you spend half of 
the movie just wondering how 
Fox can afford her cavernous 
brownstone and criticizing the 
fact that she is really not utilizing 
the space well at all. When the 
eventual reveal comes, it’s more 
anti-climatic than awe-inducing. 
 Sadly, even the stellar 
cast of A-listers (Gary Oldman, 
Julianne Moore, Anthony 
Mackie) can’t elevate this thriller 
to what it so strongly yearns to be. 
Sometimes less is more and well, 
this movie didn’t get that memo. 
Those who know the backstory of 
this	 film,	 know	 it	 went	 through	
many hurdles to eventually get 
on screen. Studio acquisitions 
mid-filming,	 reshoots	 due	
to unpromising test scores, 
revelations about the author’s 
pathological lying to further his 
career, a pandemic...Plotlines 
almost better than the ones the 
eventual	 film	 delivers.	 While	
novels are almost 95% better 
than most screen adaptions that 
they inspire, The	 Woman	 in	 the	
Window proves that maybe the 
novel, and its chaotic counterpart, 
should have remained shelved.  
        The	Woman	in	the	Window	
is	currently	streaming	on	Netflix.

San Fernando Valley Chorus Presents “American Voices”
 The San Fernando 
Valley Master Chorale presents 
“American Voices” – a virtual 
concert premiering live on 
Sunday, May 30, at 3 pm. This 
concert will be free on both 
Facebook and YouTube.
 Another innovative, 
vocally and visually gorgeous 

virtual program from SFVMC, 
bringing you home-grown locally-
sourced melodies representing 
musical styles and backgrounds 
throughout the country’s history. 
 Iconic sounds from 
gospel, folk and bluegrass to 
contemporary works written 
in response to current events. 

Featuring favorites such as 
“Shenandoah” and “Unclouded 
Day” with music by renowned 
LA composers including Shawn 
Kirchner and Reena Esmail.
 YouTube link: youtu.
be/ugbTm5b1zS4 and Facebook 
link: fb.me/e/4tEVL10V3.
 More info at sfvmc.com.

Image:	Netflix

Nighttrekers: Look Up Soon for the Blood Moon
 Stargazers and space 
aficionados	 are	 all	 set	
for the early morning of 
Wednesday, May 26, as the 
Blood Moon will be visible 
in the night sky!
 The Blood Moon 
occurs when a total lunar 
eclipse aligns itself between 
the moon and the sun. 
 A c c o r d i n g 
to NASA, “when this 
happens, the only light that 
reaches the moon’s surface is 
from the edges of the Earth’s 

atmosphere. The air molecules 

from Earth’s atmosphere scatter 
out most of the blue light. The 
remaining	 light	 reflects	 onto	 the	

moon’s surface with a red glow, 
making the moon appear red 
in the night sky.” 
 West Coasters are 
lucky since they are in prime 
location to view this celestial 
event. The Blood Moon will 
be a combination of May’s 
full “Flower Moon” and a 
total lunar eclipse and will 
last for approximately 14 
minutes and 30 seconds. 

 Mark your calendars 
and keep your eye to the sky to 
catch this lunar spectacular!

Hey Hey It’s the Monkees!
 Who were seen lunching out and about in the valley 
earlier this week?  None other than Mickey Dolenz and Mike 
Nesmith of The Monkees. Dolenz is a Bell Canyon resident - 
and he and Nesmith are gearing up for the Monkees Farewell 
Tour at the Greek Theatre on November 14. 
 The show will commemorate 55 years of 
Monkeemania. The tour will feature Dolenz and Nesmith 
performing a career-spanning setlist. Tickets on sale now at 
Ticketmaster.
 Photo: Mickey Dolenz and Mike Nesmith.
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 Is COVID-19 the latest 
culprit in the predicted demise of 
the motion picture theater?
 When radio became 
popular in the 1930s, pundits 
were positive that movie theaters 
would wither away. By 1934, 60 
percent of the nation’s households 
had radios. More than one million 
cars were equipped with them. 
The 1930s and ‘40s were the 
Golden Age of radio; it was so 
popular that movie theaters did 
not open until after the Amos ‘n 
Andy show was over.
	 While	the	first	television	
program in the U.S. aired in 
1928, the medium only became 
ubiquitous after World War II. 
When television sets became 
a requisite part of the family’s 
living room in the ‘50s and ‘60s, 
prognosticators warned that 
movie theaters could not compete.
 And when satellite, 
cable, and streaming brought us 
into the 21st century, that surely, 
said the commentators, spelled 
movie theaters’ doom. 

 Last month’s 
announcement	 that	 Pacific	
Theatres/Arclight was shuttering 
its projection booths, turning 
off its popcorn machines, and 
drawing	its	final	curtains,	seemed	
to herald the beginning of the end 
for	 cinema	 exhibition.	 Pacific	
had about 15 theaters in the Los 
Angeles area.

 T h e 
Forman family 
founded	 Pacific	
Theatres in 
1946; they 
continued to 
own and operate 
the company 
through its 
closure in 
April of 2021. 
An industry 
pioneer,	 Pacific	
Theatres earned 
an Academy 
Award in 1978 
for Technical 
Achievement for 
its Cine-Fi sound 
system, which 
allowed drive-in 
moviegoers to 
receive soundtrack audio on their 
car radios. 
	 Pacific	 Theatres’	
locations in the San Fernando 
Valley included Glendale, 
Sherman Oaks, Winnetka, and 
Northridge.

 It was one of the nation’s 
largest regional exhibitors; until 
its	 closure,	 Pacific	 Theatres	
owned and/or operated 96 screens 
in Southern California. Its 2018 
revenues were $7.85 million.
 But hold on a minute. 
The number of theaters in the 
U.S. is tabulated by the National 
Association of Theatre Owners 

(NATO). In 2020, there were 
5,798 theaters in the U.S., not 
much different from a decade ago, 
when there were 5,773 cinemas.
 While “small” movies 
may be enjoyed on the home 
TV screen or even the computer 
monitor, they can’t compare to 
being immersed within Lawrence 
of	 Arabia,	 Gone	With	 the	Wind,	
Dr.	 Zhivago,	 Schindler’s	 List,	
Avatar,	Star	Wars,	Titanic, or The 
Avengers. There is still something 
to be said to being part of a shared 
experience in a darkened theater 
with larger-than-life characters, 
settings, and a sweep that only the 
big screen offers.
 When I was a youngster, 
my parents took me to see a sci-
fi	thriller	called	The	Whip	Hand, 
directed by William Cameron 
Menzies. Much of the 1951 
potboiler about the Kremlin 
poisoning the U.S.’s water supply 
was	 filmed	 at	 RKO’s	 Encino	
Ranch. I was so upset by scenes in 
the	film	that	showed	“Commies”	
using	 scientific	 experiments	
on helpless townsfolk that my 
parents had to take me home.
 I doubt watching that 
film	on	our	small	black-and-white	
TV would have affected me as 
did the larger-than-life screen’s 
action.
 Clara Linnane, Market 
Watch’s	  investing and corporate 
news editor, predicted, “People 
have been sounding the death 

knell for cinema 
for a long time, 
and cinema has 
always survived. 
The communal 
e x p e r i e n c e 
of going with 
friends and loved 
ones to a dark 
room with a big 
screen and smell 
of popcorn is too 
powerful to die.”
 Movies are a 
unifying thread 
of our culture – 
internationally as 
well as nationally. 
They create a 
world of laughter 
and tears, sadness 
and joy, romance 

and adventure. They take us to 
lands far away…on our own 
planet and others.
 It may be more 
convenient – and less expensive 

–	 to	 watch	 a	 film	 at	 home,	 but	
no matter how comfortable our 
living rooms and sophisticated 
our home technology, people 
still need community, we need 
physical contact with one another. 
	 It	 is	 likely	 that	 Pacific	
Theatres/Arclight will not be 
the last cinema chain to close 
up shop as a consequence of the 
coronavirus. But it is equally 
likely that new theaters will open, 
and	that	a	well-made	film	with	a	
compelling plot, known actors, 
and many of the other arts and 
crafts that go together to make 

a	 great	 film,	will	 always	find	 an	
audience.

 A prediction: Almost 
all of us have a sentimental 
relationship with the cinema from 
our	 childhoods	 and	 will	 flock	
back to the movie theaters as soon 
as it is safe to do so. 
 More than a century ago, 
Mark Twain wrote in response 
to his premature obituary in 
a New York newspaper, “The 
reports of my death are greatly 

exaggerated.”
 It is likely that the same 
is true of the movies.
 Martin Cooper, 
President	 of	 Cooper	
Communications, supervised 
public	relations	 for	 the	Academy	
of	Motion	Picture	Arts	&	Sciences	
for	 10	 years;	 held	 executive	
positions with Disney and 
Universal	 Studios;	 and	 served	
as	Chairman	of	 the	Board	of	 the	
UCLA	Film	&	Television	Archive.	
An	award-winning	author,	he	has	
written	 four	 books,	 two	 of	 them	
on the San Fernando Valley.

Fade to Black...Or Not.

 The	Pacific	Winnetka	in	Chatsworth	featured	12	screens,	
a	79-foot	wall-to-wall	screen,	a	custom	digital	Meyer	surround	
sound loudspeaker system, and Dolby 3D.

	 One	reviewer	wrote	that		“The	Whip	Hand	compels	the	viewer’s	
attention	 through	 the	 sheer	 visual	 frenzy	 of	 its	 violent,	 aggressive	
camera	 work,	 coupled	 with	 its	 nightmarish,	 forced-perspective	 sets,	
which	seems	to	overpower	both	the	viewer	and	the	film’s	protagonists.”

The	Sherman	Oaks	Arclight	featured	16	auditoriums	and	its	own	café.

Movies are a unifying 
thread of our 

culture...They create 
a world of laughter 
and tears, sadness 

and joy, romance and 
adventure. 
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On Site Design 
& Installation
310.869.9079

CONSTRUCTION 
& HANDYMAN

SERVICES
Repairs to Remodels
Garage Conversions
From Demo to Design

Bercsi Development Inc.
Licensed and Insured

Lic# 945461 After...

The Next Issue of the 
Encino Enterprise 
Will Be Out June 3

Farmer’s Market Finds: 
Elevate Culinary Creations

 What’s food without 
flavor?!	 Answer:	 Sad.	 After	 all,	
there’s nothing like a savory or 
a spicy dish that lingers on your 
palate and leaves your tastebuds 
wanting more. 
 In this month’s Farmer’s 

Market Finds 
we highlight 
a company 
striving to 
elevate your 
cooking to that 
next level of 
deliciousness: 
E l e v a t e 
C u l i n a r y 
Creations. 
 Wi th 
an array of 
spice blends 
and speciality 

salts, Elevate has a unique roster 
of	 flavor	 amalgamations	 to	
enhance any dish. With summer 
quickly approaching, why not 
grab	their	Campfire	blend	for	all	
your grilled BBQ needs? Or rim 
that poolside margarita with the 
Chingon Chili Passion Fruit Lime 
mix?	The	possibilities	and	flavor	
profiles	are	endless!	

 Encino Enterprise chats 
with owner Jerade Hill about the 
founding of Elevate Culinary 
Creations and how variety truly is 
the spice of life.
 EE: What inspired you 
to start the business Elevate 
Culinary Creations? 
 JH: I have been in the 
restaurant industry for about 20 
years. With all the uncertainty 
during the pandemic, I saw this 
as an opportunity to follow my 
dream and start my own business. 
Food has always been a passion 
of mine and I want to share my 
knowledge with people who 
enjoy cooking as much as I do. 
 During quarantine, I was 
cooking non-stop and realized 
that spices from the grocery store 
are bland and contain additives/
fillers	 that	 shouldn’t	 be	 there.	
Oftentimes, spices may sit in a 
warehouse for a while before 

you take them 
home. I had an 
aha moment, there 
was a gap and I 
could use my years 
working under 
Michelin-awarded 
chefs to introduce 
something new and 
elevated. 
 EE: Your list of 
seasoning options 
is quite varied; 
how do you come 
up with the various 

flavor	 combinations?	 Are	 there	
seasonal or personal favorites 
you love to share with others? 
 JH: I wanted to create 
blends that are familiar and 
approachable but with premium, 
unexpected ingredients. 
 For example, our 
Chingon Seasoning is our take 
on a Latin chili lime spice blend, 
typically used on tropical fruit, 
melon, and citrus. Our take 
contains passion fruit from New 
Zealand, Korean hot chili pepper, 
piment d’espelette from France, 
Aleppo pepper from Aleppo, 
Syria.	 This	 flavor	 combination	
offers depth, vibrancy and lingers 
on the palate. 
 I can’t say that I have a 
favorite blend because it changes 
day to day, depending on what 
I’m craving. I will be focusing 
on seasonality as our business 
continues to grow and I release 
new blends.   
 EE: How did you decide 
to start selling your creations at 
local farmer’s markets such as the 
Encino Farmers Market? 
 JH: My experience 
as a chef introduced me to 
many farmers markets in 
Southern California. I developed 
relationships with farmers and 
vendors and knew this would 
be a great avenue to build brand 
recognition, as well as being a 
part of the community.
 EE: What’s the most 
surprising element you’ve 
discovered taking on this 
venture?  
 JH: The most surprising 

(continued	to	next	page)

I wanted to create blends 
that are familiar and 

approachable but with 
premium, unexpected 

ingredients.
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→ Specializing in 500-2500 sq. ft. of office space 
→ FREE tenant & guest parking in all buildings (excluding 6200 Canoga Ave.) 
→ Month-to-Month & Yearly Leases Available 

GET ONE MONTH FREE* 
* With a Year’s Lease ~ On Approved Credit ~ All Properties Subject to Availability 

   16 Outstanding Valley Properties to Choose From  

6200 Canoga Avenue, Suite 201 
Woodland Hills, CA 91367 

gelbgroup.net 
 

Serving the Valley since 1971 
 

Kevin Pike
REALTOR

(818) 571-1508
KevinPike4Homes.com

KevinPike@ColdwellBanker.com

Your Personal Real Estate Specialist!

®

Looking to buy or sell Your home?
I’ll share with you all the unqiue perks I offer
to make your experience of working with me 
a cost-saving, memorable and positive one!
• Free Home Evaluations
• Free Home Warranty
• Free Real Estate Advice
Call me and let me know 
your own specal concerns 
and we’ll discuss how I can help resolve them!

199050 _ GREATER VALLEYS199050 _ GREATER VALLEYS

Kevin’s dedication to his clients and his desire to make the buying and 
selling process seamless, from beginning to end, makes him stand out 
from all others. Kevin delivers!!!!     - Sharon C.

EXCLUSIVE

(continued	from	page	14)
discovery has been how open 
other vendors have been. There 
is a strong sense of family, 
people share their experiences, 
give advice, and want to see 
you succeed. We wouldn’t be 
where we are today without these 
friendships. 

 EE: Why do you think 
now more than ever people are 
interested in local, homemade 
products like the ones found at 
neighborhood farmer’s markets? 
 JH: I believe people 
know that when they spend 
money at their neighborhood 
farmers markets, it stays in their 
community. They want to support 
local, small businesses. They 
know how much hard work and 
love goes into our craft and that 
they’ll receive something unique 
and special that they can share 

Elevate Culinary Creations Cont’d

with others. 
 EE: What do you 
love most about the Encino 
community? 
 JH: In the short time I’ve 
been in this market, I’ve noticed 
the loyalty, relationships, and 
the culture around acceptance. 
People embrace you with open 
arms. 
 I love that 
ONEgeneration	 is	 a	 non-profit	
that uses market proceeds to help 

the community. 
 Check	out	the	full	variety	
of	blends	and	seasonings	on	offer	
at elevateculinarycreations.com 
or	 follow	 them	 on	 social	 media	
@elevateculinarycreations	 for	
recipe inspirations!
 To stock up on all your 
Elevate Culinary Creations 
blends in person, visit the Encino 
Farmer’s	 Market	 Sundays	 from	
8 am to 1 pm at ONEgeneration 
(17400 Victory Blvd).

I believe people know that 
when they spend money 

at their neighborhood 
farmers’ markets, it stays 
in their community. They 

want to support local, small 
businesses.
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Did you know...
the average weekly newspaper reaches

more people than the average half-hour 
primetime tv show?

Valley News Group 
can help spread the word 

on your business!
Call 818-313-9545 to advertise.


