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Let’s Get Tested!
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COVID-19 Testing
 

 See Page 8

Saving Small
Businesses

See Page 6
More Drive-In Dates Added!
 See Entertainment Page 12

“Valley Works” Virtual Job Fair

Extreme Heat Wave Causes
Local Power Outages

 Are you looking for a job? Seeking job training? 
Needing a fresh start or changing careers? Registration is now 
open for the Valley Economic Alliance’s free “Valley Works” 
virtual job fair on Wednesday, September 16, from 11 am to 3 
pm. The seminar is an effective way to meet your next potential 
employer and achieve your training and future career goals. 
Register at thevalley.net/jobs.

 Record-breaking temperatures these past few days 
led to multiple power outages throughout the Valley. With an 
influx of customers attempting to cool down, the LAWDP’s 
utility distribution system suffered excessive strain and ceased 
functioning. A statewide Flex Alert was announced in an effort 
to voluntarily conserve electricity to prevent rolling blackouts 
amidst the excessive heat. Additionally, cooling centers have 
expanded their hours to serve as a refuge for those looking to 
escape the heat. Sherman Oaks East Valley Adult Center (5056 
Van Nuys Blvd), which is the closest center to Encino, will 
continue to operate as long as the heat warning is in effect. Stay 
inside if possible and stay hydrated.

West Valley Baseball Club 
Schedules Socially-Distanced Tryouts

A-List Estate Agent 
Breaks Down Encino’s 

Real Estate Surge

 Help the American Red Cross ensure blood is available 
during these unprecedented times by registering to donate! The 
Encino Farmer’s Market will be hosting a community blood drive 
on Sunday, August 30 from 7 am to 1 pm. Visit redcrossblood.
org and enter code “onegeneration” to schedule your life saving 
appointment today. Donors will also receive a $5 Amazon E-Gift 
card as a special thanks! ONEgeneration is located at 17400 victory 
Blvd. 

Community Blood Drive

By Katie Sterling
 Carl Gambino knows 
luxury real estate. Having set 
the record for the highest sale in 
Encino history at $14 million, 
he further went on to shatter his 
own record by selling another 
Encino home at $20 million. 
While licensed in the hottest real 
estate markets in the nation, it 
seems that this quiet Valley city 
is generating quite a big buzz and 
Gambino’s numbers are proof of 
that.  
 So what makes Encino 
such a hot spot not only for luxury 
real estate, but also for high profile 
celebrities seeking sanctum 
there? After all, Gambino’s client 
list includes such high-profile 
names such as Jennifer Lopez and 
hubby A.Rod, Harry Styles, Nick 
and Priyanka Chopra Jonas, Joe 
Jonas, Sophie Turner and Travis 
Scott. While a selection of those 
A-listers have 91316 as their zip 

code, proof of Encino’s housing 
merits are further reflected in the 
fact that Gambino himself chose 
the city as his home base. 
 Encino has had a long 
history of drawing notable 
characters to its homestead but 
with the current growth of real 
estate record-breaking numbers, 
what does it mean for the city’s 
future?
 Gambino, who continues 
to be recognized as one of the 
most successful agents in the Los 
Angeles, New York and Miami 
markets, breaks down the appeal  
of Encino and how that reflects on 
the average buyer. 
 Encino Enterprise: How 
did you get into the real estate 
business? Was it something you 
always had a passion for?
 Carl Gambino: I just 
randomly met a guy at a party in 
Manhattan when I was 20 years 
old who was like a salesman 
character from a movie. He said 
he sold buildings and that I should 
come chat with him about it. 

After that conversation, I started 
working there a few days later. 
 I had always been 
obsessed with houses and 
buildings. When I was younger 
I had older friends who had their 
drivers licenses years before me 
and I would beg them to take me 
to wealthy neighborhoods to just 
drive by the mansions. 
 EE: What about Encino 
specifically makes it such a 
desirable place for high-profile 
celebrities to want to call home? 
After all, the city has recently 
seemed to top places like 
Calabasas or even Malibu for 
these personalities to flock to. 
 CB: Encino offers so 
much in general but specifically, 
it offers high profile and celebrity 
buyers the ability to have land, 
space and privacy at a much 
lower price than Beverly Hills 
or other areas of the city. Even 
though huge sales are happening 
in Encino, it’s basically still 
around half of the price of areas 

(continued to page 14)

 The West Valley Baseball Club is scheduling socially-
distanced tryouts for Fall 2020 teams (ages 9-14). Former pro 
and Division 1 coaches Shaun Kort and Greg Acheatel say 
the team will practice twice a week in quality facilities and 
participate in USSSA tournaments, club fall and spring leagues, 
Cooperstown Dreams Park and the Omaha Slump Buster. Email 
info@wvbcbaseball.com or visit westvalleybaseballclub.com to 
schedule a tryout. 
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Thank you to our Advertisers
Who Continued to Support Our Newspapers

During the Pandemic

These Companies 
Care About Local News! 

Valley Vantage
ENCINO

ENTERPRISE

22025 Ventura Boulevard, Suite 303, Woodland Hills CA 91364  818.313.9545  Fax 818.302.1417
valleynewsgroup@gmail.com      www.valleynewsgroup.com

Now that businesses are open, show them your support!

Westfield Topanga & The Village 
Alpha Structural
Los Angeles DWP
Paul Davis Insurance
Senior Resources
Absolute Pilates  
Cedars Sinai
City of Calabasas
Fairwinds West Hills
Las Virgenes Municipal 
     Water District
UCLA Health
Blue Dog Beer Tavern
West Valley Playhouse 
Sears Human Resources

Exer Urgent Care 
Gelb Group
Dignity Health
Kinecta Federal Credit Union
Steve Brevidoro Insurance 
COWE Consulting
AAA
Sagebrush Cantina
McDonald’s Encino
Promotionally Minded 
Sherry & Susan Coldwell Banker
Michael Bloom The Agency
Kevin Pike Coldwell Banker 
Mac My Day
Mt Sinai Memorial Park

818.313.9545   valleynewsgroup@gmail.com    valleynewsgroup.com
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Together, Let’s Save
Save Energy. Save Water. Repeat.

Need help paying your bill?
Visit LADWP.com/fi nancialassistance 
or call 1-800-DIAL-DWP. 

As the weather heats up, and you’re staying 
safe at home, we have lots of ways to help 
you stay cool and save on your electricity 
and water costs. ladwp.com/save.

Free showerheads and faucet aerators, and cash 
back on water-saving devices and appliances.

Save Water

Take 5 minute showers.
Run full loads of laundry.
Check and fi x leaks.

Generous rebates and instant savings on 
smart thermostats, advanced power strips, 
window A/C’s and more!

Save Energy

Set thermostat at 78°.
Close blinds or curtains.
Run major appliances at night.

“Behind the Mask”
The Student & The Stylist

 There is no question that coronavirus has impacted every aspect of life. While the world has 
shifted, individuals have felt the hit both personally and professionally. In this series, “Behind the Mask,” 
we’re looking to highlight a variety of professions and how the pandemic has not only changed their daily 
operations but also, their perspective on the industry they work in. After all, while many have had to adjust 
to debilitating measures, others have surprisingly skyrocketed during this time. As we take this pandemic 
day to day, it’s the people that shed the most light on how we’ll get through this. The people that may be 
in your personal orbit or the people just outside your bubble who are working tirelessly in the midst of 
unknown times. The people behind the mask.   

The Student
Michael will be entering his 
senior year of high school in the 
fall. 
 Encino Enterprise: How 
has coronavirus most impacted 
you?
 Michael: Covid-19 has 
most impacted my education 
by shifting the classroom 
environment from an in-person 
setting to an online one. This 

creates a disconnect from the 
teacher-student relationship and 
creates a lack of motivation to 
complete assigned tasks.
 EE: What is the most 
surprising obstacle that you have 
had to face in the midst of this 
pandemic?
 Michael: The most 
surprising obstacle that I have 
faced in the midst of this 
pandemic is how hard group 
work is. Because of social 
distancing, it has become much 
harder to complete projects than 
it was before. Instead of in-person 
collaboration, everything is 
pushed into Zoom meetings that 
take more time than normal and 
make collaborating harder than it 
should be.
 EE: What is the most 
dramatic change you’ve had to 
make in your business? 
 Michael: The most 
dramatic change in my education 

is the fact of not being in the 
physical school setting and 
classroom. Lectures, test taking, 
etc. are now much different and 
feel disconnected/foreign to me. 
Many of my peers, and myself, 
prefer in-person instruction.
 Also, all senior activies 
are cancelled so basically I don’t 
even have that typical senior year. 
There’s a possiblity in Spring that 
half of instruction will be back in 
the classroom but I doubt it. I just 
hope that by the time we get to my 
freshman year of college, I can 
actually go to a campus. At this 
point, all official college tours are 
cancelled and admissions aren’t 
even asking for the typical SAT 
or ACT scores. 
 EE: Has this pandemic 
changed your perspective of the 
industry you’re in?
 Michael: I now realize 
how important in-person 

(continued to page 13)

 * “Do you think anyone of the flat Earth theory has asked if 
the six-foot social distancing guideline has pushed anyone over the 
edge yet?”
 
 *At the store there was a big “X” by the register for me to 
stand on...Ha! I’ve seen too many Road Runner cartoons to fall for that 
one.

 * Can anyone explain why bra is singular and panties plural?

 * Thought for the week: Families are like fudge - mainly 
sweet but with a few nuts thrown in.

 * The older we get, the fewer things seem worth waiting in 
line for.

 * Didja’ hear about the guy who had amnesia and deja vu at 
the same time? He thinks he’s forgotten this before.

 * The buttons on my jeans have started social-distancing from 
each other.

 * Seen on another T-shirt: “Vegetarian” - an old Indian term 
for unsuccessful hunter.
  
 * How about some puns:
  *A bicycle can’t stand alone. It is two-tired.
  *You are stuck with your debt if...you can’t budge it.
  * A boiled egg is...hard to beat...
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Need a Little 
Freedom?
When it comes to your health, freedom to choose may be very 
important to you. That’s why it could be valuable to have health 
insurance that:

• Lets you choose any doctor who accepts Medicare patients.

• Gives you a choice of specialists, with no referrals needed.

• Goes with you when traveling anywhere in the U.S.

With any Medicare supplement insurance plan, 
that’s the kind of freedom you get.

Let’s Find Freedom Together
Start by getting more information. As a licensed insurance  
agent/producer authorized to offer AARP® Medicare Supplement  
Insurance Plans, insured by UnitedHealthcare Insurance Company 
(UnitedHealthcare), I’ll review plans with you and answer your  
questions to help you find a plan that fits your needs.

AS3073ST NM A

AARP endorses the AARP Medicare Supplement Insurance Plans, insured by UnitedHealthcare Insurance Company. UnitedHealthcare Insurance Company  
pays royalty fees to AARP for the use of its intellectual property. These fees are used for the general purposes of AARP. AARP and its affiliates are not insurers. 
AARP does not employ or endorse agents, brokers or producers.
Please note that you must be an AARP member in order to enroll in an AARP Medicare Supplement Insurance Plan. 
Insured by UnitedHealthcare Insurance Company, Horsham, PA (UnitedHealthcare Insurance Company of New York, Islandia, NY for New York residents).  
Policy form No. GRP 79171 GPS-1 (G-36000-4).
In some states plans may be available to persons under age 65 who are eligible for Medicare by reason of disability or 
End-Stage Renal Disease.
Not connected with or endorsed by the U.S. Government or the federal Medicare program.
This is a solicitation of insurance. A licensed insurance agent/producer may contact you.
THESE PLANS HAVE ELIGIBILITY REQUIREMENTS, EXCLUSIONS AND LIMITATIONS. FOR COSTS AND COMPLETE DETAILS (INCLUDING OUTLINES OF COVERAGE), 
CALL A LICENSED INSURANCE AGENT/PRODUCER AT THE NUMBER SHOWN.

Paul Davis  0669770   0M47932
Licensed insurance agent/producer contracted with UnitedHealthcare

818-888-0880 
paul@pdinsure.com

CALL TODAY!
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REGISTER FOR A FREE DIGITAL 
SUBSCRIPTION!

Get the Paper Deliverd Directly to 
Your Inbox Bi-Monthly

Email us at EncinoEnterprise@gmail.com 
and say

“Register Me”
Connect with Us on Social Media 

valleynewsgroup.com @ValleyNewsGroup

valleynewsgroupwoodlandhills

The 
Chamber 
is
commitment.
When the going gets tough, we don't sit on the sidelines. We are working tirelessly, 

seeking out solutions for the challenges we're all facing.

We're always there for you at www.EncinoChamber.org

Catalyst. Convener. Champion. © 2020 W.A.C.E.
Western Association of Chamber Executives

Opening Up Your Business? 
Let Us Help You Promote It!

Valley News Group is offering 
SPECIAL RATES & STORIES 

for local businesses.
CALL 818.313.9545
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Subscription

Email “Register Me” to 
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BRANDS
BUILDING
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BUILDING

COWE.COM

Saving Small Businesses
By Miri Rissitto
 Every day we read the 
headlines telling us that small 
businesses everywhere 
are dying. Every night we 
listen to our newscasters 
report about another iconic 
local favorite spot closing 
their doors forever. We 
are shocked when we hear 
from friends that their 
business simply couldn’t 
survive this pandemic 
anymore. So now I am 
here asking you – when is 
enough ENOUGH?
 There are some 
local heroes among 
us doing their best to 
raise awareness and 
bolster community support. 
One such hero is Kimberly 
Holman-Maiden, the incredibly 
wonderful, hard working owner 
of Pickwick’s Pub. Her love of 
small businesses has led her to 
not only create an incredible 
community on Facebook (Maiden 
Community – go join now!) but 
her infectious, positive energy is 
impossible to ignore. In fact, at 
a time where her own business 
is greatly suffering and needs 
support, her focus is on helping 
others and ensuring that fellow 
small businesses don’t close on 
her watch. That’s extraordinary 
community dedication right there 

and we are lucky to have her in 
our corner.
 While thousands of 

small businesses desperately 
navigate their way through the 
current COVID-19 bureaucratic 
nightmare, millions of questions 
need to be answered. Imagine 
this:  One day you wake up to 
a large, sore lump in your neck. 
You immediately call your doctor 
but only get their voicemail, 
which subsequently asks you to 
email them. So, you email the 
office and immediately receive an 
auto-response that informs you 
that the office is closed and that 
they will get back to you. As you 
wait, you become increasingly 
worried. (If you are anything 
like me, you have now Googled 

everything and are seven levels 
past distraught. Take my advice 
– NEVER do this!) The day is 

now halfway over and you 
haven’t heard anything. 
You decide to drive to 
the doctor’s office. But of 
course, when you get there, 
it is closed. There is a note 
asking you to call and/or 
email. You try knocking, 
calling, and you email 
again. And you email 
a third time, absolutely 
begging just to ask a few 
questions. But still nothing. 
When you get home, you 
decide to call a different 
doctor’s office. But guess 
what – ALL of the offices 

give you the same answer. You 
attempt to go to Urgent Care, 
but the line is eight hours long 
and you are unsure if your 
lump means that you might be 
considered high risk. YOU JUST 
NEED TO ASK QUESTIONS 
AND NOBODY WILL HELP 
YOU. This scenario is close to 
describing the desperation so 
many business owners are feeling 
right now, and they CANNOT get 
answers. They are calling local 
agencies, city agencies, state 
agencies and national agencies 
and nobody can provide solid 
answers. Even worse, some 
agencies attempt to give answers 
that then put businesses in even 
more precarious situations.
 Take Jill Eastman and 
her business, Academy for Salon 
Professionals. Also known as 
Academy LA, this state-of-the-art 
beauty school and salon, located in 
Northridge, provides affordable, 
top-notch cosmetology and 
esthetics educational programs 
and is accredited by the National 
Accrediting Commission of 
Career Arts & Sciences, Inc. 
Eastman is no stranger to steering 
her business through mountains 
of paperwork and red tape. When 
COVID hit however, everything 
changed. She explained to me 
how she was shut down but 
wasn’t given any direction. 
They went virtual, but teaching 
cosmetology and esthetics 
without hands-on learning is quite 
difficult. Eastman spent 12 hours 
a day for weeks filling out form 
after file after packet in hopes that 
she could get answers as to how 
to best serve her students and 
faculty. She kept getting different 
answers from different agencies 
as to when and how she could 
open safely.  
 Most couldn’t give 
any answers at all. She started 
dipping into her savings to keep 
everything going and is still 
barely hanging on, just hoping 
that she can go back any day to 
honorably working her business 
that she loves. When asked about 
her experience so far, Eastman 
said,  “COVID has taken 

(continued to page 15)
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Call 818-313-9545 or email 

EncinoEnterprise@gmail.com
to advertise!

BOB’S LOCKSMITH SHOP
COMMERCIAL HARDWARE

Security Specialist

Get a Quote...We’ll Beat It!

(818) 340-0421  (310) 592-8357

1

Puth, Steve

Subject: FW: Help Clients Avoid a Market Volatility Storm—Personalized Consumer Ad

The alternative to riding out market turbulence. ----------------------------------------------------------------- ----------------------------------------------------------------- -----------------------------------------------------------------  

Get this client ad personalized and use it to prospect!  

Some advisors offer financial advice to 
help you ride out market turbulence.  

But what if you don’t have to?  
Avoid the storm by participating in market increases 
without sharing in market losses. Protect your financial 
future from market volatility by allocating a portion of 
your nest egg to a fixed indexed annuity.  

If GROWING AND PROTECTING your hard-earned 
retirement dollars is important to you, contact me today!  

 JESUS A. LOPEZ
Financial Consultant

818.456.4770   cell 818.231.2877
5341 Alhama Street, Suite 4
Woodland Hills  CA 91364
CA Insurance LIcense #0C28958

Why Weather 
a Market

Volatility Storm...

When You Can
Choose Clear Skies ?

Securities offered through Centaurus Financial Inc., Member FINRA, SIPC
Supervisory Branch: 2300 E. Katella Avenue #200 Anaheim, CA.  92806 (800)880-4234

Are You On COBRA?  Are You Over 65?  
Your Coverage May Be Incomplete

By Paul Davis
 Are you on COBRA?  
Are you over 65?  Your coverage 
may be incomplete.  You may be 
at risk.
 Lately, we have seen 
a lot of people over 65 being 
terminated, losing group health 
insurance, and transitioning onto 
COBRA. 
 Is your employer 
offering to pay for several months 
of COBRA?  Be careful as this 
may give you a false sense of 
security.  Even though your 
employer is paying for COBRA 
you may find that your claims 
are being denied by the insurance 
carrier when your explanation of 
benefits arrives.  You do not want 
a large medical bill when you 
can least afford to pay it.  Most 
employers and HR departments 
are not aware of this exclusion 
of benefits under COBRA and 
are providing no guidance.  
This change should involve an 
exploration of Medicare and 
Medicare health plan options.
 There is a potential 
problem if you do not also sign 
up for Medicare Parts A and 
B when you are over 65 and 
enroll in COBRA. This article 
was precipitated by a call from 
a woman experiencing this 
problem.  I have also had a call 
from an attorney trying to help 
one of his clients with this same 
issue.
 COBRA stands for 
Consolidated Omnibus Budget 
Reconciliation Act of 1983.  It 
was designed to extend group 
health benefits for 18 months 
(sometimes more) for someone 
losing group health coverage.  In 
California we also have CAL-
COBRA which covers employers 
with fewer than 20 employees 
and can extend benefits for up to 

36 months.  You can continue the 
same coverage after termination 
under COBRA/CAL-COBRA, 
but you will pay the full amount 
of the premiums plus a 2% or 
10% service charge.
 If your employer has 
a group plan with 20 or more 
employees, that plan generally is 
considered the primary payor and 
Medicare can be the secondary 
payor (if you have enrolled in that 
coverage). We usually suggest 
that people turning 65 should 
probably enroll in Part A even 
if they have a company group 
policy, because Part A has no cost 
for most workers (consult with 
your HR dept.).  
 There is an issue as to 
whether people on a group plan 
with 20 or more employees should 
enroll in Part B, since the cost is at 
least $144.60/mo.   There is likely 
no benefit to Part B enrollment if 
you are employed. We also tell 
people that are contributing to an 
H.S.A. account to not enroll in 
any part of Medicare.
 If you are over 65 and 
you get terminated from your 
employment everything changes.  
You are no longer part of a group 
plan and Medicare becomes 
primary and your COBRA plan 
is secondary.  So, if you have not 
already enrolled in Medicare Part 
A and B you can have a potential 
claims nightmare.
 After termination, your 
medical claims will be submitted 
to Medicare, as they are the 
primary payor.  What?  You did 
not sign up for Medicare?  Well, 
you will find out that COBRA 
will deny payment for any claim 
that Medicare would have paid 
if you had signed up for Part 
A and Part B – which generally 
is everything.  Medicare is not 
obligated to pay, since you did 
not sign up for it.  Who ends up 
paying the bill?  You.
 Some clients have been 
given verbal assurances by the 
HR Department of their employer 
that they do not need to enroll 
in Medicare, since COBRA will 
continue to pay as before.  This is 
bad advice.  If you do not get that 
guaranteed in writing from the 
COBRA carrier, do not believe it.  
That is not going to happen.
 One other potential 
issue for someone over 65 who 

enrolls in COBRA:  If you delay 
enrollment in Medicare you could 
potentially end up with a late 
enrollment penalty for Part B or D.  
You may also have timing issues 
with implementation.  Enrolling 
at actual loss of the group plan is 
generally more advantageous.
 If you are 65+ and on a 
group of less than 20 employees, 
you should enroll in Parts A 
and B unless the group contract 
specifically states that you are 
fully covered without being on 
Medicare.
 Paul Davis, CA license 
OM47932 is owner of Paul Davis 
Insurance Services. Call 818-
888-0880 or visit pdinsure.com. 

Cowe’s “Fixer” Kicks Off 
an IGTV Series

 Mark your calendars! The first episode of Cowe Consulting’s 
new eight part series with #TheFixer Miri Rossitto will kick off on 
Tuesday, August 25, on Instagram! She’ll be covering a brief overview 
of the “Seven Strategies” initiative and offering solutions to some of 
the questions Cowe receives most often. Head to their Instagram @
CoweOfficial for business savvy tips, tricks and tools! Plus, tune into 
their IGTV series to learn how to make your business dreams a reality!
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Absolute Pilates Upstairs
21208 Costanso Street Suite 2
Woodland Hills, CA
818 226-0695
absolutepilatesupstairs.com

- Conni Ponturo

Want to Keep Your Business Healthy?
Call Us 

To Advertise at 818-313-9545

Your whitest teeth.
Not in three months. 
Not in three weeks.

By tonight.

Introducing Zoom!
Professional Teeth Whitening Centers.

The revolutionary new way 
to whiten your teeth.

Now there’s a whole new way to whiten your teeth.
Without spending weeks with a bleaching kit or so-called whitening toothpaste.

Zoom!’s remarkable new technology is so effective, it can safely and gently
whiten your teeth to their ultimate natural whiteness - in just one visit.

And the results are guaranteed to your satisfaction. Just call Zoom! today.
And you could have whiter teeth by tonight.

Joseph P. Sciarra, D.D.S.
22554 Ventura Blvd., Suite 102
Woodland Hills  818.224.2970

Wear a Mask

Wash Your Hands

Let’s Get Tested
By Allie Priore
 Hello Encino! I hope 
you have all been surviving the 
heat wave we have been having. 
Just a friendly reminder from your 
Health Editor to stay hydrated and 
inside when you can. This heat is 
brutal and if you do not have to 
go anywhere, don’t….and that 
includes for your Covid-19 test! 
 In addition to not 
wanting to sit in your car in the 
heat for at least an hour to get 
tested, it is nearly impossible to 
get a reservation to test right now 
in Los Angeles. The influx in 
testing capacity is great, however, 
it has become harder to obtain a 
time to test now that it is more 
readily available. 
 After becoming 
extremely frustrated that I could 
not find an appointment for an 
on-site test, I decided to look 
elsewhere. A friend of mine had 
told me about an at-home test kit 
she did and so I inquired further 
and then decided to try it out. 
 Let me tell you, the at-
home test kit was efficient, easy 
and the best part is I did not 
have to leave 
my house! 
The Pixel by 
LabCorp test 
kit allows 
you to self-
a d m i n i s t e r 
a test in the 
comfort of your 
home, making 
it as convenient 
as ever to get 
tested. Once 
you create 
your account 
and fill out the 
questionnaire 
you are told 
you will be 
sent a kit with 
d i r e c t i o n s 
on how to 
administer the 
test and return 
to the labs. 
 My kit 
arrived the next 
day – yes that is ONE DAY after 
I submitted my questionnaire. It 
comes beautifully packed, with 
directions for the test itself as 
well as all the necessary parts to 
send your test back to the lab. 
Yes, this is a nose swab test, but 
the Q-tips provided are small and 
you do not have to reach far up 
your nose to administer. Once 
you complete the test and follow 
the directions on how to pack it, 
you are ready to send it back. You 
can schedule a same-day pick up 
from Fed-Ex or go and drop it off 

at a pick up center. That is it. It is 
so simple and makes it so easy to 
test without the hassle of going to 
an actual test site. 
 When I did my test I 
sent it back out the same day 
(which happened to be a Friday) 
and had my results the following 
Tuesday. I have had friends do it 
beginning of the week and they 
received results within one to two 
days. I was extremely pleased 
with my experience using the 
Pixel at home test kit and would 
highly recommend to my family, 
friends and readers to try it out!
 One thing to remember 
as you are creating your profile 
and submitting your questionnaire 
is that this test is F-R-E-E! Yes, 
you read that correctly. With or 
without insurance you are eligible 
to acquire this test without having 
to pay. It may say that it costs 
about $100 to order and take this 
test, but upon completion it zeros 
out. This makes the test much 
more accessible especially to 
those of us who are currently out 
of work. 
 I have included the 

link here to the website for the 
Pixel by LapCorp test (https://
www.pixel.labcorp.com). Give 
yourself the peace of mind by 
ordering one of these kits. It is 
quick, easy and cost friendly – 
really what more could you want? 
Stay safe Encino, stay cool and 
stay healthy.  
 Together we will get 
through this!   
	 Allie	Priore	is	a	certified	
Pilates instructor who has been 
a professional in the industry for 
six years. 
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GET CARE WHEN YOU NEED IT

Life may be 
on pause.

Your health    
  isn’t.

LA IS BETTER TOGETHER

For those who stay in and those who work through the night. 
For those who share their food and comfort, their hopes and fears. 

For all that you’ve done in this great City of Angels, we see you and appreciate you. 
Life may be on pause. Your health isn’t. We’re here to take care of you.

For more information visit 
bettertogether.health

2030654_LA CONSORTIUM PRINT AD_10x14.pdf 5/19/20   2:34 PM
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HEALTH & FITNESS

FOR A FREE DIGITAL SUBSCRIPTION
Email “Register Me” to

 EncinoEnterprise@gmail.com 

Visit Suddenly65.com to subscribe! 

Consider this RISK-FREE hearing aid trial if:
• Your hearing devices are not working as well  

as they used to.

• You’re interested in trying new technology  
with significantly better sound quality.

• You want to take advantage of new features,  
such as rechargeable devices, Bluetooth® 
connectivity and app-controlled adjustments.

SAFE IN-OFFICE AND IN-HOME VISITS 
The House Institute Hearing Aid Centers-Encino follows CDC and state guidance and has put strict 
measures in place to protect you and our staff. Here are some reassuring changes we have implemented:

THE WAIT IS OVER! Strict safety measures are in place, 
and our better hearing team is ready to help you hear, 
communicate and reconnect with family and friends.  
To celebrate the reopening of our Encino office, we are 
hosting a Better Hearing Event at our clinic and offering  
a RISK-FREE trial of new hearing devices.

	Risk-Free Hearing Aid Trial
	Complimentary Clean-and-Check
	New Technology Demonstration

LIMITED APPOINTMENTS AVAILABLE 

CALL (818) 528-6965

GRAND REOPENING EVENT

CURBSIDE CARE 
We offer pick-up and drop-off services for  

hearing aid repairs and adjustments. Wait in  
your car or come back later.

TELEAUDIOLOGY 
We offer remote programming of  

some hearing aids and telecoaching  
for in-home repairs.

TELECOUNSELING 
Our all-new remote connection service  

can provide counseling via phone and video 
support to help our community with the 

challenges of hearing loss.

16260 Ventura Blvd., Suite 420, Encino, CA 91436  ·  www.househearing.com

Hearing and Depression 
During Crisis

 COVID-19 has 
changed our lives in ways we 
couldn’t imagine. From daily 
interactions to regular work 
routines and numerous other 
situations that have been limited 
by social distancing measures, 
every person has been affected, 
and those with hearing loss are 
no exception.
 Over 48 million 
Americans report some degree 
of hearing loss, which is 
challenging enough for people 
without a pandemic. Add in the 
stresses of protective masks, 
and the situation gets even more 
complicated. 
 It’s long been known 
that hearing impairments can lead 
to mental health struggles across 
all age groups, most notably 
depression. As we confront 
an inability to communicate, 
we deal with a spectrum of 
symptoms under the depressive 
umbrella, from anxiety to 
anger, frustration, paranoia and 
emotional instability.
 Moreover, those who 
suffer from hearing loss are even 
less likely to participate in social 
activities, leading to isolation 

and worsening the situation. 
Depression can lead to more 
serious symptoms, and because 
it affects an estimated one in 
12 Americans, it’s important to 
understand the dangers faced 
by those with hearing loss and 
respond effectively. 

 Now, more than ever, 
it’s critical that everyone be able 
to hear well and communicate—
not only to hear emergency 
announcements, continue 
working remotely and stay 
connected with their doctors, 
friends and loved ones, but to 
curb the rising parallel pandemic 
around mental health. 
 One of the most 
effective ways to do so is to 
simply visit your local audiologist 
and schedule a routine hearing 
screening and set yourself on the 
path to reconnect with the ‘new 
normal’ world.  

 Should you and your 
audiologist discover a hearing 
loss, fortunately there are a range 
of strategic treatment options. 
One of these options is hearing 
aids, of which have been proven 
to dramatically improve the lives 
of those who wear them.  
 In a 2011 survey 
conducted by the Better Hearing 
Institute (BHI) of over 2,000 
hearing aid wearers, more than 
a third of the sample group 
reported improvements in their 
romance, sense of humor, mental, 
emotional and physical health. 
Further, roughly 40 % noted 
improvements in their sense of 
safety, self-confidence, feelings 
about self, sense of independence 
and work relationships. 
 Are you experiencing 
symptoms related to hearing loss? 
You may benefit from a hearing 
test and consultation. 
 Call Emma and Michele 
at The House Institute Hearing 
Aid Center-Encino at (818) 
528-6965 today to schedule an 
appointment. 
 For more information 
on the services they offer, visit 
househearing.com.

For the hearing impaired 
in the pandemic era, there 
is much more at stake than 

social isolation. 
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ENTERTAINMENT
Let Us Help Spread the Word on Your 

Business Reopening!

Email
 EncinoEnterprise@gmail.com 

for Special Rates and Editorial Info

Supporting Valley Cultural Foundation’s

Concert videos NOW STREAMING at

Concerts on the Couch a fundraiser supporting the artist and Valley Cultural Foundation.

Emerging Artist Video Series 

Presented By

Special Thanks To Our Other Partners

The
syndicate

www.ValleyCultural.org

Online &
In-Person

Music
Lessons
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By Theda Kleinhans Reichman
 Hi there dear readers. 
I hope you’re all staying well.  
However, with the coronavirus 
lurking out there many of us are 
homebound.  So it’s been a time 
for reading, maybe cleaning and 
watching movies via HBO Max, 
Netflix and Hulu. 
 But, if you are looking 
for something new entertainment-
wise you might want to 
check out Peacock Premium, 
NBCUniversal’s on-demand 
streaming service which debuted 
nationwide on July 15.
 Peacock Premium offers 
hundreds of classic movies from 
Universal as well as countless 
shows from NBC like “Saturday 
Night Live.”  More than 13,000 
hours of movies and shows with 
advertising are available for free 
on Peacock.   
 However, for $4.99 
a month, a Peacock Premium 
subscription will provide you 
access to exclusive content. 
 If you hate commercials 
Peacock Premium Plus will 
remove most ads for $9.99 per 
month which is great, however 
a Peacock Premium subscription 
does not offer as much as other 
on-demand services like Amazon 
Prime Video, Hulu or Netflix.
 One day after they air, 
NBC’s primetime series will be 
available on Peacock. 
 The network will also 
provide content from such live 
TV shows as “The Today Show,” 
“The Tonight Show” starring 
Jimmy Fallon and “Late Night 
With Seth Myers.”
 Some shows from 
other networks like “Downton 
Abbey,” “Ray Donovan” and 
“Pawn Stars” will also air on the  
Peacock Network.
 There are also about 

a dozen exclusive series and 
documentaries that can only be 
viewed on Peacock like Dale 
Earnhardt Jr’s documentary 
series “Lost Speedways” and 
“Psyche 2: Lassie Come Home” a 
new film that continues the USA 
mystery series.                         
 Hundreds of movies 
from Universal Pictures are 
currently available on the Peacock 
Network, but many recent studio 
releases are currently absent 
due to agreements with FX and 
HBO.   

 For example, some key 
Universal  pictures like “Fast 
and Furious” and the charming 
animated “How to Train Your 
Dragon” are currently on 
competing services like HBO and 
Amazon Prime but eventually 
they too will be available on 
Peacock. 
 On the plus side, Peacock 
provides decades of classics like 
the works of Alfred Hitcock and 
2013’s “Lone Survivor.” And the 
new service has promised that 
upcoming movies like “Trolls 
World Tour” will eventually 
come to Peacock. 
 Attention sports fans. 
If you dont have access to NBC 
Sports you will also be able to use 
the Peacock Network to  watch 
live Premiere League matches 
and the 2021 Olympics.
 On the down side, 
Peacock doesn’t offer support 
for 4K and HDR video or Dolby 

Peacock Premium Offers Plenty 
of Free Movies

Atmos sound which are all 
offered by Netflix, Amazon 
Prime and Disney Plus.
 Note: Android users 
get access to Peacock Premium 
for a limited time at no additional 
cost. Just  download Peacock 
on your Android device, sign 
up for a free Peacock account, 
and receive an email with a 
promotional code for up to 
60 days of Peacock Premium, 
courtesy of Google.   
 Now if only we could 
be as mobile as our mobile 
devices.
 Theda Kleinhans 
Reichman is an entertainment 
writer for Valley News Group.

Enjoy Songs and Magical Stories 
with the Encino-Tarzana Library

 Join the Encino-Tarzana Library on Wednesday, August 26, at 
9:30 am for songs and magical stories with Miss Rebecca. Participants 
aged kindergarten to 4th grade will sing songs, hear stories of fantasy 
dragons and princesses and more! Please contact ecalla@lapl.org for 
access to the Zoom meeting.

More than 13,000 hours 
of movies and shows 
with advertising are 
available for free on 

Peacock.   
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ENTERTAINMENT CALENDAR
brought to you by

Bath & Body Works Pandora
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Adidas

ExpressCAVA
Quay
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#WestfieldDelivers

Coffee Cube Opens
 Need a new place for your caffeine fix? 
Get your daily cup of joe at Westfield Topanga’s 
newest cafe, Coffee Cube! This innovative mobile 
coffee center offers everything from coffee and tea 
to light bites for you take on the go! Now open for 
curbside pickup, try out their freshly-brewed Italian 
coffee that also contributes to a good cause! Coffee 
Cube donates 5% of sales to youth organization in 
the city. Open from 11 am to 7 pm. 

Scavenger Hunt for the Family
 Bring the family for a virtual scavenger hunt 
at The Village at Westfield Topanga this summer! 
Download the Scavify app (available on Android and 
iPhone) and search “The Village” to sign up for the 
challenge for free. Each Monday, Westfield will be 
releasing eight various challenges throughout the center 
and upon completion of that week’s challenge, you’ll 
receive special retailer prizes! The challenges start 
new each Monday so come back every week for the 
chance to win again. Plus, all Scavify participants who 
complete at least one week’s challenge will be entered 
to win a grand prize family-themed gift basket. Gather 
the family, put on your thinking caps and complete the 
challenges for some fun Westfield prizes!

 Due to overwhelming popularity, My Valley Pass has 
extended their San Fernando Valley Summer Drive-In Nights 
with two more double features!! The throwback movie screenings 
continue on September 11 with a showing of “Clueless” 
and “Ferris Bueller’s Day Off” followed by “Batman” and 
“Terminator 2: Judgment Day” on September 12. Held at their 
new location at Westfield Fashion Square, the movies start each 
night at 8 pm. For more info and tickets, visit myvalleypass.com. 
After all, wouldn’t Ferris say that tickets move pretty fast; if you 
don’t stop and look around for some now, you could miss it?!

More Movies Added to the Lineup!

Listen to Live Music While Dining Al Fresco
 Longing for that summer evening with good food, live 
music, and great company? Look no further than Westfield’s 
socially distanced summer entertainment! Enjoy live tunes from 
local artists every Thursday, Friday, and Saturday at The Village 
at Westfield Topanga from 6 pm to 9 pm. Grab takeout from one 
of the many restaurants on offer, spread out your blanket and 
enjoy dining al fresco while hearing great new music. Located by 
the 24 Hour Fitness at The Village, social distancing guidelines 
will be enforced and masks must be worn while not eating. 

 Interested in putting your creative 
ideas onto paper? Join the West Valley Regional 
Library on Wednesday, August 26, at 11 am for 
a Picture Book Writing 101 class. You’ll learn 
the basics of picture book writing with library 
staff and Diversity Inclusion Apprenticeship 
mentees. Bring your ideas and questions to 
make your picture book pop! For access to the 
Zoom program, please email kpeers@lapl.org.

Picture Book Writing 101
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ENTERTAINMENTBehind the Mask Continued
(continued from page 3)
instruction is and how I took it for 
granted before. It is just not the 
same when your teacher is talking 
to you through a computer screen. 
 EE: How do you want 
this experience to change you 
or change schooling moving 
forward?
 Michael:  I hope that 
this pandemic changes the way 
that I look at normal education. I 
hope that I can appreciate it more 
now that I know what distance 
learning is like.
 EE: What is giving you 
hope right now?
 Michael:The thing that’s 
giving me hope now is that this 
will all be over eventually. We just 
have to do our part in curbing the 
spread and it just gives me solace 
to know this won’t last forever. 
Nothing is forever and that can be 
said about a lot of things.

 EE: How has 
coronavirus most impacted your 
field of work?
 Allen: The biggest 
impact is being shut down and 
not being able to do my work. 

When they shut us down at the 
beginning, we got it– no one 
knew what the problems with 
COVID were. That first shutdown 
was crazy.
 With this second 
shutdown, Newsom said we can 
work outside.  I have a patio, 
most places don’t have patios, 
but the kicker is you can’t do 
shampoo or color. Our industry 
has always been a sterile, super 
clean environment.  It’s easy to 
stay six feet apart, put plastic 
dividers between shampoo 
bowls and screens over our faces 
but Newsom has a thing with 
hairdressers and manicurists. It’s 
like buying a car and not giving 
you the keys.
 It’s affected me 
creatively because my whole life 
is being an artist. We’re essential 
to our clients and if they don’t get 
color done it’s very depressing – 
black roots and grey hair on top 
of everything else this year is 
awful.
 EE: What is the most 
surprising obstacle that you have 
had to face in the midst of this 
pandemic?
 Allen: For me, it’s being 
anxious all the time, and for 
clients a big obstacle is people 
being so nervous. We take your 
temperature and do all necessary 
safety measures. Most people are 
okay with that but some want to 
be the only one in the salon at 
that time. Emotions are shot from 
this. We make women feel good – 
wearing the mask makes it more 
difficult. We can’t cut to the face 
because the face is covered.
 EE: What is the most 
dramatic change you’ve had to 

make in your business?  
 Allen: Not being able to 
do color and shampooing. After 
all, 98% of clients all get color.
  EE: Has this pandemic 
changed your perspective of the 
industry you’re in?
 Allen: Lot of hairdressers 
are losing their lust for it, their 
love for it. Now it’s just all about 
how to keep clients and make 
money. It’s survival right now. 
 EE: How do you want 
this experience to change you 
or change your business moving 
forward?
 Allen: The big thing for 
me is I would average 10 plus 
people a day, now I do three 
people a day. I was starting to cut 
back to working four days a week 
and now I’m working seven days 
a week and some of those days I 
only see one person.   When this 
is over… I’ve always worked five 
days. If I have to work six days 
I’ll do it. I’ve been doing hair 52 
years and am still as motivated 
and creative as ever. 
 EE: What is giving you 
hope right now?
 Allen: My clients. Some 
want to pay me a year in advance 
to help me. It’s totally mind 
blowing to me that they are so 
appreciative. I’m meeting them 
when I can, when they need. 
Going forward we’re going to 
make sure we go by the rules. 
Take a temp. Wear masks. Keep 
it sterile, see fewer people. When 
we first opened back up we did it 
and no one got sick. Clients need 
to feel safe, this is not going away. 
The main thing is making my 
clients feel safe and comfortable 
– and beautiful.

The Stylist
Allen - Has been a hair stylist for 
52 years and a salon owner. 

 The Method Fest Independent Film Festival is now 
happening at Westfield Fashion Square as the newest most popular 
venue, a drive-in! Held from August 21 to 23 and August 26 to 30, 
this film festival serves to highlight outstanding acting performances in 
character-driven feature and short films. The Method Fest was formed 
to showcase up and coming filmmakers and actors that utilize “The 
Method” of utilizing truth and realism in the world of acting. This pop-
up drive-in will showcase a variety of films and various tickets are 
available for purchase – some even include a beverage and food! For 
a full list of screenings, and to purchase tickets, visit filmfreeway.com/
TheMethodFestIndependentFilmFestival/tickets.

Independent Film Festival Pops 
Up at Westfield Fashion Square

The Next Encino Enterprise 
Is Out September 3
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REAL ESTATE

REALTORS 
Showcase Your Hot Properties 

Here!
Call 818-313-9545 

 The above, and cover photo, are just a few examples of the multi-million dollar Encino properties 
that Gambino has represented and sold. 

A-List Estate Agent Continued
(continued from page 1) 
that are within a 15-minute drive. 
 EE: Properties in the 
valley, specifically Encino, have 
recently been major plot points 
on a variety of reality shows like 
“Real Housewives” and “Selling 
Sunset.” How do you think this 
has impacted the market, if at all?
 CB: I think it just 
contributes to the overall buzz and 
excitement of what’s happening 
locally.
 EE: With the real estate 
surge in Encino, what does that 
mean for current residents who 
may wish to sell or potential 
average buyers looking to 
purchase?

 CB: I think it’s great for 
current homeowners because they 
can demand higher prices. The 
values are even starting to push 
west and north of Encino. 
  I still think there is an 
opportunity for average buyers to 
find great homes if they dig for 
them.  
 EE: What’s the most 
surprising impact COVID-19 has 
had on the real estate market and 
do you foresee the effects of this 
pandemic to change the market 
moving forward?
 CB: The most surprising 
impact of COVID-19 to me is 
that the market is still so strong. 
Originally it froze but if you 

analyze the market it actually 
makes sense. It’s so hot for a 
combination of reasons. 
 The interest rates are 
historically low and people are 
wanting better homes because 
they are spending so much more 
time at home. 
 EE: Do you foresee any 
other valley location building 
itself to be the next Encino in 
terms of desirable and high-
luxury homes?
 CB: As I said I’m 
seeing values go north and west. 
Currently, I’m seeing the most 
value growth in Tarzana and 
North Hollywood outside of the 
normal prime Valley areas.  

How has COVID-19 Effected Your Home Equity?
By Kevin Pike
 After COVID-19 began 
changing our lives back in March, 
many people predicted a major 
market crash as the economy took 
a huge hit. But the resilience of the 

country, along with financial help 
by Congress and the continuing 
lack of real estate inventory has 
kept home prices up. In fact, the 
first quarter experienced home 
values rising by 6.5% from the 
first quarter of 2019.
 In reality, there are many 
factors leading to changes in 
home equity. You can add square 
footage, upgrade your kitchen or 
baths or increase your curb appeal 
with landscaping.
 In addition, your 
neighborhood has a direct impact 
on the value of any one home. On 
occasion a foreclosure down the 
street, or a quick desperate sale 
can also have a negative effect on 
your home’s value.
 The condition of your 
home, of course, also has a big 
effect on your equity. 
 Have you procrastinated 
with your regular maintenance? 
Annual maintenance will help 
keep your equity rising with the 
market and will less likely allow 
surprises to pop up during home 
inspections.
 So, getting back 
to COVID-19, how can this 
virus change the value of your 
equity? In actuality, it’s personal 
perception which really effects 
your equity. COVID-19 has had 
a major effect of our personal 
perceptions, mostly surrounding 
our safety and social distancing.

 As COVID-19 set 
in, home owners who were 
contemplating selling became 
fearful of opening their homes to 
potential buyers, strangers who 
may bring this virus into their 
homes and families.
 This has greatly reduced 
available inventory, while 
demand has remained strong. If 
you need to move and purchase 
a home, you’re going to search 
virus or no virus. Therefore, this 
lack of available homes for sale 
has helped greatly increase your 
home equity.

 Today, with appropriate 
safety protocols in place, we can 
now safely show homes wearing 
masks, gloves and shoe coverings, 
helping to keep everyone safe 
and virus free. In fact, today is an 
excellent time to sell as you can 
take advantage of rising home 
values and less competition.
 Kevin is a Senior Real 
Estate Specialist with Coldwell 
Banker Great Valleys working 
with buyers and seller to help 
them achieve their real estate and 
financial	goals.	
 He can be reached at 
(818) 571-1508.

The first quarter experienced 
home values rising by 6.5% 

from the first quarter of 2019.
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REAL ESTATE

On Site Design 
& Installation
310.869.9079

CONVERT 
YOUR 
GARAGE
TO LIVING 
SPACE!

Bercsi Development Inc.
Licensed and Insured

Lic# 945461

Before...

After...

FREE ESTIMATES!

* (Except 6200 Canoga Avenue)

*

Saving Small Businesses Cont’d
(continued from page 6)
so much from everyone. For us, 
it has taken away our students’ 
ability to connect. We are still 
trying to teach virtually but there 
is only so much that can be done 
through a screen. Our students 
need hands-on education and right 
now that is impossible. Before the 
pandemic we also offered salon 
services to the community and 
those have been shut down too. 
I am desperately trying to keep 
everything and everyone afloat, 
but I don’t have anything left to 
tap or anyone to borrow from 
anymore.”
 These businesses that are 
dangerously teetering on the edge 
don’t just impact their owner’s 
lives. They impact everyone’s 
lives in the community. Academy 
LA, at its core, is a higher 
learning institution that provides 
tremendous career opportunities. 
They have helped countless 
women, who have gone through 
a divorce or had a spouse die, 
become financially independent 
for the first time in their lives. 
They help students who felt 
that they didn’t have a path 
or a chance to build lucrative 
and glamorous careers. Their 

salon, when open, also provides 
free services to cancer patients 
and seniors who need help. If 
Academy LA disappears, the 
chain reaction is devastating to 
so many in our community. The 
owners, the teachers, the students, 
the clients, the families, the kids, 
you, me… we cannot just sit back 
and let this happen.
 So, what can we do? 
Well, here are some ideas:
 1. Join the Maiden 
Community on Facebook. 
Seriously, Holman-Maiden is 
doing great things and shining a 
light onto amazing businesses. I 
guarantee that there is someone 
on her list that you haven’t 
experienced and will love.

 2. SHOP SMALL. 
Seriously. It is entirely too easy 
to shop on Amazon right now 
but your purchase, no matter how 

small, could mean the difference 
between a small business dying 
or having a chance to fight 
another day.
 3. Do your homework. 
Read this paper, connect with 
your local chamber of commerce, 
look at the ads in the local 
magazines, check out location 
and niche hashtags on Instagram 
and Facebook, ask your friends 
for their recommendations, etc. 
A little bit of research can go a 
very long way.
 4. Ask me at contact@
cowe.com. I’m happy to connect 
you to many magnificent small 
businesses just ready and 
waiting to help you out.
 We can’t let these 
businesses disappear. We can’t 
abandon these business owners 
in their time of need. I know 
that together, we can find the 
answers, support each other 
and save our community from 
vanishing before our eyes. 
Won’t you join me, please?
 Miri Rossitto is CEO of 
Cowe Communications and can 
be reached at 818.970.9177(cell) 
or	 855.435.7484	 (office).	
Connect with her on LinkedIn@
MiriRissitto.

These businesses, that are 
dangerously teetering on 

the edge, don’t just impact 
their owner’s lives. They 

impact everyone’s lives in the 
community. 

Register For a Free Digital Subscription 
at ValleyNewsGroup.com



Encino Enterprise, August 20, 2020, Page 16

Event Sponsors

Sundays · July 12 – August 30 · 7:45 PM

Presenting Sponsor: Presented By:
Featured 
Sponsors:

at Disabled American Veterans 
6543 Corbin Ave, Woodland Hills

For more information, 
please call: 1-818-888-0822  or go to:  www.ValleyCultural.org

The
syndicate

Reserve your tickets at: www.ValleyCultural.org


